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•Graduate Diploma in Wealth Management

•Master of Accounting

•Master of Accounting and Finance

•Master of Accounting and Marketing

•Master of Accounting and Performance

•Master of Applied Finance

•Master of Business Administration

•Master of Business Administration (Advanced)

•Doctor of Business Administration

•Master of Commerce 

•Master of Commerce (Coursework)

•Master of Commerce (Accounting)

•Master of Commerce (Applied Finance)

•Master of Commerce (Marketing)

•Master of Commerce (Performance Management)

Notes on Delegated Authority
1.  Council has delegated the power to approve minor changes to the Academic Program Rules to the Executive Deans of 

Faculties.
2.   Council has delegated the power to specify syllabuses to the Head of each department or centre concerned, such 

syllabuses to be subject to approval by the Faculty or by the Executive Dean on behalf of the Faculty.
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1 Duration of program
  To qualify for the Professional Certificate, a 

candidate shall satisfactorily complete a program 
of study comprising two course modules. The 
maximum time permitted for completion of the 
program is two years.

2 Admission 
2.1  An applicant for admission to the academic 

program for the Professional Certificate in Self-
Managed Superannuation shall have qualified for 
a degree of the University of Adelaide, or a degree 
of another institution accepted by the Faculty for 
the purpose as equivalent.

2.2  The Faculty may, subject to such conditions as 
it may see fit to impose in each case, accept 
as a candidate for the Professional Certificate a 
person who does not satisfy the requirements of 
Rule 2.1 above but who has presented evidence 
satisfactory to the Faculty of extensive relevant 
industry experience.

2.3 Status, exemption and credit transfer
2.3.1  No candidate shall be granted status for any 

course.

2.3.2  One course from the Professional Certificate in 
Self-Managed Superannuation may count as an 
elective towards the Graduate Diploma in Global 
Wealth Management or Master of Commerce 
programs.

3 Assessment and examinations
3.1  There shall be four classifications of pass in any 

course for the Professional Certificate: Pass with 
High Distinction, Pass with Distinction, Pass with 
Credit and Pass.

3.2 a   A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned.

 b   For the purpose of this Rule, a candidate who 
is refused permission to sit for examination 
shall be deemed to have failed the 
examination.

3.3  A candidate who fails a course and wishes to 
repeat that course shall, unless exempted partially 
therefrom by the program coordinator or nominee, 
again complete the required work in the course to 
the satisfaction of the teaching staff concerned.

3.4  A candidate who has failed a course twice may 
not re-enrol in that course except by special 
permission of the Faculty and then only under 
such conditions as may be prescribed.

4. Qualification requirements
4.1  To qualify for the Professional Certificate in Self 

Managed Superannuation a candidate shall 
satisfactorily complete courses to the value of 
6 units:

  CORPFIN 6001 Self Managed Super: 
Distribution & Estate Planning ...............................3

  CORPFIN 6002 Self Managed Super:
Establishment Accumulation .................................3

4.2  No candidate will be permitted to count towards 
an award any course, together with any other 
course, which, in the opinion of the Faculty 
concerned, contains a substantial amount of the 
same material; and no course or portion of a 
course may be counted twice towards an award.

4.3 Graduation 
  Subject to Chapter 89 of the Statutes, candidates 

who have satisfied the requirements for any award 
of the University shall be admitted to that award at 
a graduation ceremony for the purpose.

5 Special circumstances
  When in the opinion of the relevant Faculty 

special circumstances exist, the Council, on the 
recommendation of the Faculty in each case, 
may vary any of the provisions of the Academic 
Program Rules for any particular award.
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Graduate Attributes
Professional Certifi cate in Self Managed Superannuation Funds
•   An appreciation of the principles and tools necessary to pursue further studies in the field of 

financial planning

•   An in-depth understanding of the methods and techniques applied in the financial planning and 
related professions

•    An understanding of the underlying theories and concepts that inform alternative perspectives 
adopted in approaching issues and problems in wealth management

•   An understanding of the features of professional and regulatory frameworks and institutions 
relevant to the financial planning industry

•    High level critical thinking and problem solving skills

•   Ability to evaluate and synthesise information and existing knowledge from a number of sources 
and experiences

•   Ability to appreciate the changing knowledge base of the financial planning and related 
professions, and to respond to the demand for change

•   Capacity to engage with current issues of significance in commerce and government

•   Ability to integrate accounting, finance, marketing and management skills so as to find 
progressive solutions for challenges of today’s businesses and societies

•   Capacity to apply financial theory to respond to demands of the respective practice

•   Ability to recognise the limits of the professional discipline and a capacity to identify, develop and 
apply alternative methods to coincide diverging interests

•   Capacity to design and construct a logically compelling report

•   Capacity to participate in teamwork

•    High level oral communication skills

•   High level written communication skills

•   The capacity to engage in life-long learning

•   A commitment to high levels of academic scholarship

•   A commitment to business ethics and an appreciation of social justice through organisations that 
pursue good governance and conform to legal and professional standards and societies norms

•   An appreciation of cultural diversity and sensitivity to the operation of commerce in this context
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1 Duration of Program
  To qualify for the award, a candidate shall 

satisfactorily complete a program of study 
comprising of one semester of full-time study 
or equivalent part-time study. The maximum 
time permitted for completion of the program 
is three years.

2 Admission Requirements
2.1  An applicant for admission to the academic 

program for the award of Graduate Certificate in 
Commerce shall have qualified for a degree of 
the University of Adelaide, or a degree of another 
institution accepted by the Faculty for the purpose 
as equivalent.

2.2  The Faculty may, subject to such conditions as it 
may see fit to impose in each case, accept as a 
candidate for the award a person who does not 
satisfy the requirements of Rule 2.1 above but 
who has presented evidence satisfactory to the 
Faculty of fitness to undertake the award.

2.3 Status, exemption and credit transfer
2.3.1  No candidate shall be granted status for courses 

with a total value of more than 3 units. 

2.3.2  Exemptions will be granted for up to 6 units of 
courses where, in the opinion of the program 
coordinator, the candidate has already presented 
a course/s for another award that contain(s) 
substantially the same material as any of the 
courses in the program. All exemptions granted 
must be replaced by courses chosen by the 
candidate from other parts of the program or from 
the Master of Commerce program.

3 Assessment and examinations
3.1  There shall be four classifications of pass in any 

course for the graduate certificate award: Pass 
with High Distinction, Pass with Distinction, Pass 
with Credit and Pass.

3.2 a   A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned.

 b  For the purpose of this Rule, a candidate who 
is refused permission to sit for examination 
shall be deemed to have failed the 
examination.

3.3  A candidate who fails a course and wishes 
to repeat that course shall, unless exempted 
partially there from by the program coordinator 
or nominee, again complete the required work in 
the course to the satisfaction of the teaching staff 
concerned.

3.4  A candidate who has failed a course twice may 
not re-enrol in that course except by special 
permission of the Faculty and then only under 
such conditions as may be prescribed.

3.5   No candidate will be permitted to count towards 
an award any course, together with any other 
course, which, in the opinion of the Faculty 
concerned, contains a substantial amount of the 
same material; and no course or portion of a 
course may be counted twice towards an award.

4 Qualification Requirements
4.1   To qualify for the award of Graduate Certificate 

in Commerce, a candidate shall satisfactorily 
complete courses to the value of 12 units from the 
list of courses below:

  ACCTING 7019 Accounting Concepts 
& Methods (M)  ......................................................3     

 COMMERCE 7033 Quantitative Methods (M)  .....3

 COMMGMT 7008 Management Practice (M) .......3

  CORPFIN 7005 Principles of Finance (M) .............3

  ECON 7200 Economic Principles (M) ...................3

 MARKETNG 7005 Marketing Principles (M) ..........3

 Academic Program Rules - School of Business 
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Graduate Attributes
Graduate Certifi cate in Commerce
Knowledge

•   Knowledge and understanding covering the breadth of the business disciplines. Students will gain 
a working insight into four of the following six business areas: accounting, economics, finance, 
management, marketing, and business statistics.

Skills

•   High level critical thinking and problem solving skills

•   Ability to evaluate and synthesise information and existing knowledge from a number of sources 
and experiences

•   Capacity to engage with current issues of significance in commerce and government

•    Capacity to design and construct a logically compelling management report

•    Capacity to participate in teamwork

•   High level oral communication skills

•   High level written communication skills

•   The capacity to engage in life-long learning.

Attitudes and Values

•   A commitment to high levels of academic scholarship

•   A commitment to business ethics and an appreciation of social justice through organisations that 
pursue good governance and conform to legal and professional standards and societies norms

•   An appreciation of cultural diversity and sensitivity to the operation of commerce in this context.
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1 Duration of program
  To qualify for the Graduate Certificate, a candidate 

shall satisfactorily complete a program of study 
comprising one (1) trimester of full-time study or 
three (3) trimesters of part-time study. Except with 
the permission of the Faculty, the requirements of 
the Graduate Certificate must be completed within 
2 years.

2 Admission 
2.1  An applicant for admission to the academic 

program for the Graduate Certificate in 
Management shall have qualified for a Bachelor 
degree of the University of Adelaide in an 
appropriate field of study, or a degree of another 
institution accepted by the Faculty for the purpose 
as equivalent, plus have at least two years 
approved relevant work experience.

2.2  The Faculty may, subject to such conditions as it 
may see fit to impose in each case, accept as a 
candidate for the Graduate Certificate a person 
who does not satisfy the requirements of Rule 
2.1 above but who has presented evidence 
satisfactory to the Faculty of fitness to undertake 
work for the graduate certificate.

2.3 Status, exemption and credit transfer
2.3.1  No candidate will be permitted to count for the 

degree any course that, in the opinion of the 
Faculty, contains substantially the same material 
as any other course that he or she has already 
presented for another award. 

2.3.2  Advanced standing (status) may be awarded 
in exceptional circumstances and will only be 
awarded for equivalent graduate level studies that 
have been completed within the last 5 years.

2.3.3  In any case, no candidate will be awarded more 
than 6 units of advanced standing. 

2.3.4  Exemption/substitution may be granted for up 
to 6 units where, in the opinion of the Faculty, 
the candidate has already presented a course for 
another award that has been completed within 
the last 10 years, that contains substantially the 
same material as a core course in the program. All 
substitution granted must be replaced by courses 
from other parts of the program.

2.3.5  A candidate who fails a course and wishes to 
repeat that course shall, unless exempted partially 
therefrom by the Faculty or nominee, again 
complete the required work in the course to the 
satisfaction of the teaching staff concerned.

3 Assessment and examinations
3.1  There shall be four classifications of pass in any 

course for the Graduate Certificate: Pass with High 
Distinction, Pass with Distinction, Pass with Credit 
and Pass.

3.2 a   A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned.

 b  For the purpose of this Rule, a candidate who 
is refused permission to sit for examination 
shall be deemed to have failed the 
examination.

3.3 a  A candidate who has failed a course twice 
may not re-enrol in that course except by 
special permission of the Faculty or nominee 
and then only under such conditions as may 
be prescribed.

 b  Supplementary examinations are allowable 
only in exceptional circumstances. A 
candidate must apply for special permission 
from the Head of School. In the case of a 
supplementary examination being granted, 
the overall maximum grade achievable for the 
course is 50% Pass.

3.4  Academic progress
  The Faculty may prescribe rules for review of 

academic progress. Any student who meets the 
requirements for review will be asked to show 
reason as to why they should be permitted to 
continue their studies. Students who cannot 
adequately explain poor academic performance 
may have their enrolment cancelled or restricted, 
and/or be precluded from undertaking further 
studies toward this program.

4 Qualification requirements
  To qualify for the Graduate Certificate, a candidate 

shall satisfactorily complete courses to the value 
of 12 points, as follows:

4.1 Academic program
4.1.1 Core Courses

  All candidates shall complete the following core 
courses: 

 MANAGEMT 7086 Fundamentals of Leadership ..3

 MANAGEMT 7100 Accounting for Managers .......3

 MANAGEMT 7104 Marketing Management .........3

4.1.2  Elective courses

  All candidates shall complete 1 elective course to 
the value of 3 units selected from the Master of 
Business Administration program.

 Academic Program Rules - School of Business 
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4.2 Unacceptable combination of courses
  No candidate will be permitted to count towards 

an award any course, together with any other 
course, which, in the opinion of the Faculty 
concerned, contains a substantial amount of the 
same material; and no course or portion of a 
course may be counted twice towards an award.

4.3 Graduation 
  Subject to Chapter 89 of the Statutes, candidates 

who have satisfied the requirements for any award 
of the University shall be admitted to that award at 
a graduation ceremony for the purpose.

5 Special circumstances
  When in the opinion of the relevant Faculty 

special circumstances exist, the Council, on the 
recommendation of the Faculty in each case, 
may vary any of the provisions of the Academic 
Program Rules for any particular award.
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1  Duration of program
  To qualify for the Graduate Diploma, a candidate 

shall satisfactorily complete a program of study 
comprising two (2) trimesters of full-time study or 
eight (8) trimesters of part-time study. Except with 
the permission of the Faculty, the requirements of 
the graduate diploma must be completed within 3 
years.

2 Admission 
2.1   An applicant for admission to the academic 

program for the Graduate Diploma of Business 
Administration shall have qualified for a Bachelor 
degree of the University of Adelaide in an 
appropriate field of study, or a degree of another 
institution accepted by the Faculty for the purpose 
as equivalent, plus have at least two years 
approved relevant work experience.

2.2  The Faculty may, subject to such conditions as 
it may see fit to impose in each case, accept as 
a candidate for the graduate diploma a person 
who does not satisfy the requirements of Rule 
2.1 above but who has presented evidence 
satisfactory to the Faculty of fitness to undertake 
work for the graduate diploma.

2.3 Status, exemption and credit transfer
2.3.1  No candidate will be permitted to count for the 

degree any course that, in the opinion of the 
Faculty, contains substantially the same material 
as any other course that he or she has already 
presented for another award. 

2.3.2  Advanced standing (status) may be awarded 
in exceptional circumstances and will only be 
awarded for equivalent graduate level studies that 
have been completed within the last 5 years.

2.3.3  In any case, no candidate will be awarded more 
than 12 units of advanced standing. 

2.3.4   Exemption/substitution may be granted for up 
to 12 units where, in the opinion of the Faculty, 
the candidate has already presented a course 
for another award, within the last 10 years, that 
contains substantially the same material as a core 
course in the program. All substitution granted 
must be replaced by courses from other parts of 
the program.

2.3.5  A candidate who fails a course and wishes to 
repeat that course shall, unless exempted partially 
therefrom by the Faculty or nominee, again 
complete the required work in the course to the 
satisfaction of the teaching staff concerned.

2.4 Articulation with other awards
2.4.1  A candidate for the Graduate Diploma of Business 

Administration who does not complete the 

requirements for the Graduate Diploma but 
satisfies the requirements for the Graduate 
Certificate in Management may be admitted to the 
latter award, as appropriate.

2.4.2  A candidate who has been admitted to the 
Graduate Certificate in Management and who 
subsequently satisfies the requirements for the 
Graduate Diploma of Business Administration 
must surrender the Graduate Certificate before 
being admitted to the Graduate Diploma

3 Assessment and examinations
3.1   There shall be four classifications of pass in any 

course for the Graduate Diploma: Pass with High 
Distinction, Pass with Distinction, Pass with Credit 
and Pass.

3.2 a   A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned

 b  For the purpose of this Rule, a candidate who 
is refused permission to sit for examination 
shall be deemed to have failed the 
examination.

3.3 a  A candidate who has failed a course twice 
may not re-enrol in that course except by 
special permission of the Faculty or nominee 
and then only under such conditions as may 
be prescribed

 b  Supplementary examinations are allowable 
only in exceptional circumstances. A 
candidate must apply for special permission 
from the Head of School. In the case of a 
supplementary examination being granted, 
the overall maximum grade achievable for the 
course is 50% Pass.

3.4  Academic progress
  The Faculty may prescribe rules for review of 

academic progress. Any student who meets the 
requirements for review will be asked to show 
reason as to why they should be permitted to 
continue their studies. Students who cannot 
adequately explain poor academic performance 
may have their enrolment cancelled or restricted, 
and/or be precluded from undertaking further 
studies toward this program.

 4 Qualification requirements
  To qualify for the Graduate Diploma, a candidate 

shall satisfactorily complete courses to the value 
of 24 units, as follows:

 Academic Program Rules - School of Business 
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4.1 Academic program
4.1.1 Core Courses

  All candidates shall complete the following core 
courses: 

 MANAGEMT 7086 Fundamentals of Leadership ..3

 MANAGEMT 7087 Managing Contemporary ..........   
 Organisations .........................................................3

 MANAGEMT 7100 Accounting for Managers .......3

 MANAGEMT 7101 Managerial Finance  ...............3

 MANAGEMT 7103 Economics for Management ..3

 MANAGEMT 7104 Marketing Management .........3

4.1.2  Elective courses

  All candidates shall complete 2 elective courses 
to the value of 6 units selected from the Master of 
Business Administration program.

4.2  No candidate will be permitted to count towards 
an award any course, together with any other 
course, which, in the opinion of the Faculty 
concerned, contains a substantial amount of the 
same material; and no course or portion of a 
course may be counted twice towards an award.

4.3 Graduation 
  Subject to Chapter 89 of the Statutes, candidates 

who have satisfied the requirements for any 
award of the University shall be admitted to that 
award at a graduation ceremony for the purpose.

5 Special circumstances
  When in the opinion of the relevant Faculty 

special circumstances exist, the Council, on the 
recommendation of the Faculty in each case, 
may vary any of the provisions of the Academic 
Program Rules for any particular award.
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1 Duration of program
  To qualify for the award, a candidate shall 

satisfactorily complete a program of study 
comprising two semesters of full-time study or 
equivalent part-time study. The maximum time 
permitted for completion of the program is eight 
years.

2 Admission 
2.1  An applicant for admission to the academic 

program for the award of Graduate Diploma in 
Global Wealth Management shall have qualified for 
a degree of the University of Adelaide, or a degree 
of another institution accepted by the Faculty for 
the purpose as equivalent.

2.2  The Faculty may, subject to such conditions as it 
may see fit to impose in each case, accept as a 
candidate for the award a person who does not 
satisfy the requirements of Rule 2.1 above but 
who has presented evidence satisfactory to the 
Faculty of fitness to undertake the award.

2.3 Status, exemption and credit transfer
  No candidate shall be granted status for courses 

with a total value of more than 12 units (of which 
only 3 units can be from non-foundation courses) on 
account of courses presented for any other award.

2.4  Exemptions will be granted for up to 12 units of 
courses where, in the opinion of the program 
coordinator, the candidate has already presented 
a course/s for another award that contain(s) 
substantially the same material as any of the 
courses in the program. All exemptions granted 
must be replaced by courses chosen from other 
parts of the program. 

3 Assessment and examinations
3.1  There shall be four classifications of pass in any 

course for the Global Wealth Management award: 
Pass with High Distinction, Pass with Distinction, 
Pass with Credit and Pass.

3.2 a   A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned.

 b  For the purpose of this Rule, a candidate who is 
refused permission to sit for examination shall 
be deemed to have failed the examination.

3.3  A candidate who fails a course and wishes to 
repeat that course shall, unless exempted partially 
therefrom by the program coordinator or nominee, 
again complete the required work in the course to 
the satisfaction of the teaching staff concerned.

3.4  A candidate who has failed a course twice may 
not re-enrol in that course except by special 

permission of the Faculty and then only under 
such conditions as may be prescribed.

3.5  No candidate will be permitted to count towards 
an award any course, together with any other 
course, which, in the opinion of the Faculty 
concerned, contains a substantial amount of the 
same material; and no course or portion of a 
course may be counted twice towards an award.

4 Qualification requirements
4.1  To qualify for the award of Graduate Diploma in 

Global Wealth Management, a candidate shall 
satisfactorily complete courses to the value of 24 
units including:

4.1.1 Foundation courses to the value of 12 units:

  ACCTING 7019 Accounting Concepts 
and Methods (M) ...................................................3

 COMMERCE 7033 Quantitative Methods (M) ......3

 or 

  MANAGEMT 7233 Statistical, Quantitative 
& Analytical Thinking (MBA)...................................3

 CORPFIN 7005 Principles of Finance (M) .............3

 or 

 MANAGEMT 7101 Managerial Finance  ...............3

 ECON 7200 Economic Principles (M) ...................3

 or 

 MANAGEMT 7103 Economics for Management ...3

  MANAGEMT 7100 Accounting for Managers .......3

4.1.2 Compulsory courses to the value of 9 units: 

 CORPFIN 6003 Tax, Estate and Wealth Planning .3

 CORPFIN 6004 Global Wealth Management ........3

  CORPFIN 6005 Investment Advisory Process 
and Client Relationship Management ...................3

4.1.3 Elective courses to the value of 3 units:

 CORPFIN 6000 Industry Research Project  ...........3

  CORPFIN 6001 Self Managed Super - 
Distribution and Estate Planning ...........................3

  CORPFIN 6002 Self Managed Super - 
Establishment and Accumulation..........................3

  CORPFIN 7045 Wealth Management 
in China (M) ............................................................3

  Any other 3 unit course from a postgraduate or 
honours program offered by the Faculty of the 
Professions with approval of/by the Head of the 
Business School or nominee.

 Note: MBA courses will only be open to students meeting the 

2-year professional experience criterion. 

 Academic Program Rules - School of Business 
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4.2 Graduation 
  Subject to Chapter 89 of the Statutes, candidates 

who have satisfied the requirements for any 
award of the University shall be admitted to that 
award at a graduation ceremony for the purpose.

5 Special circumstances
  When in the opinion of the relevant Faculty 

special circumstances exist, the Council, on the 
recommendation of the Faculty in each case, 
may vary any of the provisions of the Academic 
Program Rules for any particular award.

Academic Program Rules - School of Business
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Graduate Attributes
Graduate Diploma in Global Wealth Management 
•   An appreciation of the principles and tools necessary to pursue further studies in the field of 

financial planning

•   An in-depth understanding of the methods and techniques applied in the financial planning and 
related professions

•   An understanding of the underlying theories and concepts that inform alternative perspectives 
adopted in approaching issues and problems in wealth management

•   An understanding of the features of professional and regulatory frameworks and institutions 
relevant to the financial planning industry

•   High level critical thinking and problem solving skills

•   Ability to evaluate and synthesise information and existing knowledge from a number of sources 
and experiences

•   Ability to appreciate the changing knowledge base of the financial planning and related 
professions, and to respond to the demand for change

•    Capacity to engage with current issues of significance in commerce and government

•   Ability to integrate accounting, finance, marketing and management skills so as to find 
progressive solutions for challenges of today’s businesses and societies

•   Capacity to apply financial theory to respond to demands of the respective practice

•   Ability to recognise the limits of the professional discipline and a capacity to identify, develop and 
apply alternative methods to coincide diverging interests

•   Capacity to design and construct a logically compelling report

•   Capacity to participate in teamwork

•   High level oral communication skills

•   High level written communication skills

•   The capacity to engage in life-long learning

•   A commitment to high levels of academic scholarship

•   A commitment to business ethics and an appreciation of social justice through organisations that 
pursue good governance and conform to legal and professional standards and societies norms

•   An appreciation of cultural diversity and sensitivity to the operation of commerce in this context.
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1 Duration of program
  To qualify for the award, a candidate shall 

satisfactorily complete a program of study 
comprising four quadmesters of full-time study 
or equivalent part-time study. The maximum time 
permitted for completion of the program is five 
years.

2 Admission Requirements
2.1   An applicant for admission to the academic 

program for the award of Graduate Diploma in 
Wealth Management shall have qualified for a 
four year undergraduate program in an institution 
accepted by the Faculty as appropriate OR have 
qualified for a three year program and have 
relevant work experience.

2.2   The Faculty may, subject to such conditions as it 
may see fit to impose in each case, accept as a 
candidate for the award a person who does not 
satisfy the requirements of Rule 2.1 above but 
who has presented evidence satisfactory to the 
Faculty of fitness to undertake work for the award.

2.3 Status, exemption and credit transfer
2.3.1  No candidate shall be granted status for courses 

with a total value of more than 12 units on 
account of courses presented for any other 
award except with permission from the program 
co-ordinator. 

2.3.2  Exemptions will be granted for up to 12 units for 
courses where, in the opinion of the program 
co-ordinator, the candidate has already presented 
a course/s for another award that contain(s) 
substantially the same material as any of the 
courses in the program. All exemptions granted 
must be replaced by courses chosen from other 
appropriate courses currently being offered at 
NAAEC as part of the University of Adelaide’s 
MBA and Master of Applied Finance programs.

3 Qualification Requirements
3.1  To qualify for the award of Graduate Diploma in 

Wealth Management, a candidate shall satisfactorily 
complete courses to the value of 24 units including:

 a 12 units of Foundation Courses:

   ACCTING 7019NA Accounting Concepts 
and Methods (M) .............................................3

    COMMERCE 7003NA Financial Quantitative 
Procedures (M) ................................................3

   CORPFIN 7005NA Principles of Finance (M) ...... 3

  ECON 7200NA Economic Principles (M) ........3

  or 

   MANAGEMT 7103NA Economics for 
Management ...................................................3

 b 9 units of Compulsory Courses: 

   CORPFIN 6007NA Global Wealth 
Management (S) ..............................................3

   CORPFIN 6008NA Client Relationship 
Management & Business Development (S) ....3

   CORPFIN 7045NA Wealth Management in 
China (S)...........................................................3

 c 3 units of Elective Courses:

   Elective courses may be drawn from 
appropriate courses currently being offered at 
NAAEC as part of The University of Adelaide’s 
MBA and Master of Applied Finance 
programs.  

4 Assessment and examinations
4.1  There shall be four classifications of pass in any 

course for the award: Pass with High Distinction, 
Pass with Distinction, Pass with Credit and Pass.

4.2 a  A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned.

 b  For the purpose of this rule, a candidate who 
is refused permission to sit for examination 
shall be deemed to have failed the 
examination.

4.3  A candidate who fails a course and wishes 
to repeat that course shall, unless exempted 
partially therefrom by the program co-ordinator 
or nominee, again complete the required work in 
the course to the satisfaction of the teaching staff 
concerned.

4.4  A candidate who has failed a course twice may 
not re-enrol in that course except by special 
permission of the Faculty and then only under 
such conditions as may be prescribed

4.5 Graduation 
  Subject to Chapter 89 of the Statutes, candidates 

who have satisfied the requirements for any 
award of the University shall be admitted to that 
award at a graduation ceremony for the purpose.

5 Special circumstances
  When in the opinion of the relevant Faculty 

special circumstances exist, the Council, on the 
recommendation of the Faculty in each case, 
may vary any of the provisions of the Academic 
Program Rules for any particular award.
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Graduate Attributes
Graduate Diploma in Wealth Management  
•   An appreciation of the principles and tools necessary to pursue further studies in the field of 

financial planning

•   An in-depth understanding of the methods and techniques applied in the financial planning and 
related professions

•    An understanding of the underlying theories and concepts that inform alternative perspectives 
adopted in approaching issues and problems in wealth management

•   An understanding of the features of professional and regulatory frameworks and institutions 
relevant to the financial planning industry

•   High level critical thinking and problem solving skills

•   Ability to evaluate and synthesise information and existing knowledge from a number of sources 
and experiences

•   Ability to appreciate the changing knowledge base of the financial planning and related 
professions, and to respond to the demand for change

•   Capacity to engage with current issues of significance in commerce and government

•   Ability to integrate accounting, finance, marketing and management skills so as to find 
progressive solutions for challenges of today’s businesses and societies

•   Capacity to apply financial theory to respond to demands of the respective practice

•   Ability to recognise the limits of the professional discipline and a capacity to identify, develop and 
apply alternative methods to coincide diverging interests

•   Capacity to design and construct a logically compelling report

•   Capacity to participate in teamwork

•   High level oral communication skills

•   High level written communication skills

•    The capacity to engage in life-long learning

•   A commitment to high levels of academic scholarship

•   A commitment to business ethics and an appreciation of social justice through organisations that 
pursue good governance and conform to legal and professional standards and societies norms

•   An appreciation of cultural diversity and sensitivity to the operation of commerce in this context.
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1 Duration of program
  To qualify for the degree, a candidate shall 

satisfactorily complete a program of study comprising 
six terms of full-time study or equivalent part-time. 
The maximum time permitted for completion of 
the program is five years.

2  Admission
2.1   An applicant for admission to the academic 

program for the degree of Master of Accounting 
shall have qualified for a four year undergraduate 
program in an institution accepted by the Faculty 
as appropriate OR have qualified for a three 
year program and have a minimum of two years 
relevant work experience.

2.2   The Faculty may, subject to such conditions as it 
may see fit to impose in each case, accept as a 
candidate for the degree a person who does not 
satisfy the requirements of Rule 2.1 above but who 
has presented evidence satisfactory to the Faculty 
of fitness to undertake work for the degree.

2.3  Status, exemption and credit transfer
2.3.1   No candidate shall be granted status for courses 

with a total value of more than 12 units on 
account of courses presented for any other award 
except with permission of the Faculty.

2.3.2   Substitutions may be granted for up to 12 units 
of courses where, in the opinion of the Faculty, 
the candidate has already presented a course/s 
for another award that contain/s substantially 
the same material as any of the courses in the 
program. Substitutions granted must be replaced 
by courses from within the same discipline where 
possible.

3  Assessment and examinations
3.1   There shall be four classifications of pass in any 

course for the Masters degree: Pass with High 
Distinction, Pass with Distinction, Pass with Credit 
and Pass.

3.2  a   A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned

 b   For the purpose of this Rule, a candidate who 
is refused permission to sit for examination 
shall be deemed to have failed the 
examination.

3.3   A candidate who fails a course and wishes to 
repeat that course shall, unless exempted partially 
therefrom by the Faculty or nominee, again 
complete the required work in the course to the 
satisfaction of the teaching staff concerned.

3.4  A candidate who has failed a course twice may 
not re-enrol in that course except by special 
permission of the Faculty and then only under 
such conditions as may be prescribed.

3.5  Academic progress
  The Faculty may prescribe rules for review of 

academic progress. Any student who falls within 
the criteria for review will be asked to show cause 
as to why they should be permitted to continue 
their studies. Students who cannot adequately 
explain poor academic performance may have 
their enrolment cancelled or restricted, and/or 
be precluded from undertaking further studies 
toward their program.

4  Qualification requirements
4.1  Academic Program
4.1.1   To qualify for the degree of Master of Accounting, 

a candidate shall satisfactorily complete courses 
to the value of 36 units, as follows:

4.1.1  Core Courses

 12 units from:

  ACCTING 7019NA Accounting Concepts and 
Methods .................................................................3

  COMMERCE 7003NA Financial Quantitative 
Procedures  ............................................................3

 CORPFIN 7005NA Principles of Finance  ..............3

 ECON 7200NA Economic Principles (M) ..............3

4.1.2  Accounting courses:

 18 units from:

  ACCTING 7009NA Auditing and Assurance 
Services .................................................................3

 ACCTING 7014NA Management Accounting  ......3

  ACCTING 7020NA Intermediate Financial 
Reporting ...............................................................3

  ACCTING 7023NA Advanced Financial 
Accounting .............................................................3

  COMMERCE 7021NA Commercial Law and 
Information Systems .............................................3

 COMMLAW 7011NA Corporate Law ....................3

4.1.3  Elective courses 

 6 units selected from:

 COMMLAW 7013NA Income Taxation ..................3 

  and other courses currently being offered at 
NAAEC as part of the University of Adelaide’s 
MBA and Master of Applied Finance programs. 

Academic Program Rules - School of Business
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4.2 Graduation 
  Subject to Chapter 89 of the Statutes, candidates 

who have satisfied the requirements for any award 
of the University shall be admitted to that award at 
a graduation ceremony for the purpose.

5 Special circumstances
  When in the opinion of the relevant Faculty 

special circumstances exist, the Council, on the 
recommendation of the Faculty in each case, 
may vary any of the provisions of the Academic 
Program Rules for any particular award.

 Academic Program Rules - School of Business 
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Graduate Attributes
Master of Accounting
•   The ability to identify and analyse contemporary thinking and developments within the fields 

of accounting, auditing, business law and business systems, which are set in the context 
of the management and governance of organisations that interface with securities markets, 
governments and societies

•   An understanding of the application of accounting methods and techniques and their contribution 
to financial planning, control, performance measurement and decision-making by management 
and investors

•   Advanced critical and strategic thinking skills, capabilities and competencies in relation to 
accounting and business analysis issues and problems

•   Ability to apply technical and analytical skills, using relevant decision frameworks and empirical 
research evidence, to address specific accounting and business system problems 

•    The ability to think creatively and generate innovative solutions by developing a capability in the 
accounting discipline that can record, analyze, report and interpret complex financial and other 
corporate information

•   Skills in identifying and solving accounting and business analysis problems emerging from 
strategic developments in practice and regulation

•   The ability to adopt multiple perspectives in applying planning, control and evaluation techniques 
to the operational, financial, and environmental dimensions of an organization and its sub-units 

•   Ability to communicate ideas effectively in both informal group discussions and formal 
presentations.

•   Ability to produce both complex research reports intended for review by academics and/or 
experts, and management reports intended for decision-making by general managers

•   Sound written and oral communication skills, particularly in relation to presenting articulate 
analyses and arguments

•   Proficiency the use of electronic databases, web searching, ethnographical investigative methods, 
and the preparation of multimedia presentations 

•   A deep appreciation of continuous change and improvement in organisations and societies 

•   An understanding of the importance of lifelong learning in fields of accounting, regulatory 
frameworks, business systems and management

•   An awareness of their potential responsibilities as practicing members of a professional 
accounting body

•   Ability to take a leadership role in their profession and the wider business community

•   A heightened understanding of ethical issues and dilemmas that will be faced as accounting 
professionals who advise and provide services to clients or managements

•   A sensitivity to cultural and social issues, particularly concerned with organisations that operate 
internationally.
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1 Duration of program
  To qualify for the degree, a candidate shall 

satisfactorily complete a program of study 
comprising four semesters of full-time study or 
equivalent part-time study. The maximum time 
permitted for completion of the program is eight 
years.

2 Admission 
2.1  An applicant for admission to the academic 

program for the degree of Master of Accounting 
and Finance shall have qualified for a degree of 
the University of Adelaide, or a degree of another 
institution accepted by the Faculty for the purpose 
as equivalent.

2.2  The Faculty may, subject to such conditions as it 
may see fit to impose in each case, accept as a 
candidate for the degree a person who does not 
satisfy the requirements of Rule 2.1 above but 
who has presented evidence satisfactory to the 
Faculty of fitness to undertake the degree.

2.3 Status, exemption and credit transfer
2.3.1  No candidate shall be granted status for courses 

with a total value of more than 12 units on account 
of courses presented for any other award except 
with permission of Faculty.

2.3.2  Substitutions may be granted for up to 12 units 
where, in the opinion of Faculty, the candidate has 
already presented a course/s for another award 
that contain(s) substantially the same material 
as any course in the program. All substitutions 
granted must be replaced by courses from other 
parts of the program.

2.3.3  A candidate who has completed either the 
Master of Commerce (Accounting) or the 
Master of Commerce (Applied Finance) at the 
University of Adelaide and who applies for 
transfer to the Master of Accounting and Finance 
may be granted full credit for the total units 
completed. A candidate who has been admitted 
to the Master of Commerce (Accounting) or the 
Master of Commerce (Applied Finance) and who 
subsequently satisfies the requirements for the 
Master of Accounting and Finance must surrender 
the Master of Commerce degree before being 
admitted to the award of Master of Accounting 
and Finance. 

3 Assessment and examinations
3.1  There shall be four classifications of pass in any 

course for the Masters degree: Pass with High 
Distinction, Pass with Distinction, Pass with Credit 
and Pass.

3.2 a   A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned.

 b  For the purpose of this Rule, a candidate who 
is refused permission to sit for examination 
shall be deemed to have failed the 
examination.

3.3  A candidate who fails a course and wishes to 
repeat that course shall, unless exempted partially 
therefrom by the Head of Faculty or nominee, 
again complete the required work in the course to 
the satisfaction of the teaching staff concerned.

3.4  A candidate who has failed a course twice may 
not re-enrol in that course except by special 
permission of the Faculty and then only under 
such conditions as may be prescribed.

3.5  Academic progress
  The Faculty may prescribe rules for review of 

academic progress. Any student who meets the 
requirements for review will be asked to show 
cause as to why they should be permitted to 
continue their studies. Students who cannot 
adequately explain poor academic performance 
may have their enrolment cancelled or restricted, 
and/or be precluded from undertaking further 
studies toward their program.

4 Qualification requirements
4.1  To qualify for the degree of Master of Accounting 

and Finance, a candidate shall satisfactorily 
complete courses to the value of 48 units as 
follows:

4.1.1 Foundation Courses

 12 units of Foundation Courses:

  ACCTING 7019 Accounting Concepts 
& Methods (M) .......................................................3

 COMMERCE 7033 Quantitative Methods (M)  .....3

 CORPFIN 7005 Principles of Finance (M) ..............3

 ECON 7200 Economic Principles (M) ....................3

4.1.2 Accounting courses

 12 units of Accounting courses from:

 ACCTING 7014 Management Accounting (M) ......3

  ACCTING 7020 Intermediate Financial 
Reporting (M) .........................................................3

  ACCTING 7023 Advanced Financial 
Accounting (M) ......................................................3

  COMMERCE 7021 Commercial Law and 
Information Systems (M) .......................................3

 COMMLAW 7011 Corporate Law (M) ...................3

 Academic Program Rules - School of Business 
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4.1.3 Applied Finance courses

 12 units of Applied Finance courses:

  CORPFIN 7019 Portfolio Theory 
and Management (M)  ...........................................3

  CORPFIN 7020 Options, Futures and Risk 
Management (M)  ..................................................3

 CORPFIN 7039 Equity Valuation and 
 Analysis (M) ...........................................................3

 CORPFIN 7040 Fixed Income Securities (M) ........3

4.1.4 either

 i  a further 6 units of Accounting courses from 
4.1.2 or 4.2.1  

  or 

 ii  a further 6 units of Applied Finance courses 
from 4.2.2.

4.1.5  6 units of electives to be selected from 4.2.1, 
4.2.2 and 4.2.3 below. Unless exempted, all 
international students are required to undertake 
the specialist course COMMERCE 7041 Business 
Communications (M). This course may be 
presented in lieu of an elective.

4.2  Academic program 
4.2.1 Accounting

  ACCTING 7009 Auditing and Assurance 
Services (M)  ..........................................................3

 ACCTING 7015 Advanced Financial 
 Reporting (M) .........................................................3

  ACCTING 7018 Public Sector and Not-For-Profit 
Accountability (M) ..................................................3

 COMMLAW 7013 Income Taxation (M) ................3

 COMMLAW 7016 Business Taxation and GST (M) 3

  COMMERCE 7036 Knowledge Management 
and Measurement (M) ...........................................3

 CORPFIN 7017 Financial Statement Analysis (M) .... 3

4.2.2 Applied Finance

 CORPFIN 7017 Financial Statement Analysis (M) .... 3

  CORPFIN 7021 Corporate Investment 
& Strategy (M)  ...................................................... 3

 CORPFIN 7022 Corporate Finance Theory (M) .....3

  CORPFIN 7023 Financial Modelling 
Techniques (M) ......................................................3

  CORPFIN 7042 Treasury and Financial Risk 
Management (M) ...................................................3

 ECON 7096 Econometrics IIID ..............................3

  ECON 7114 Money, Banking and 
Financial Markets IIID ............................................3

 ECON 7201 International Finance (M) ...................3

4.2.3 Electives

  BUSINESS 7000 Social Challenges to 
Global Business .................................................... 3

  COMMERCE 7041 Business 
Communications (M) * ..........................................3

 ECOMMRCE 7004 Internet Commerce (M) ..........3

  Any other course from a postgraduate or honours 
program offered by the Faculty of Professions 
with approval of Head of Faculty.

 *  Unless exempted, all international students are required to   

undertake this course.

 Note: MBA electives will normally be open to students 

meeting the 2-year professional experience criterion.

4.3 Graduation 
  Subject to Chapter 89 of the Statutes, candidates 

who have satisfied the requirements for any 
award of the University shall be admitted to that 
award at a graduation ceremony for the purpose.

5 Special circumstances
  When in the opinion of the relevant Faculty 

special circumstances exist, the Council, on the 
recommendation of the Faculty in each case, 
may vary any of the provisions of the Academic 
Program Rules for any particular award.

Academic Program Rules - School of Business



81Graduate Attributes - School of Business

Graduate Attributes
Master of Accounting and Finance

Knowledge

•    Knowledge and understanding covering the breadth of the discipline of finance and accounting, 
leading to the ability to competently analyse the management and governance of organisations 
that interface with securities markets, analyse financial instruments and world financial markets at 
an advanced level that is internationally recognised. 

Specifically, the program will:

•   Provide knowledge and understanding of issues associated with pricing and trading financial 
instruments in equity, fixed income and derivatives markets, along with the application of 
accounting methods and business systems

•   Provide the ability to formulate and test trading strategies along with an understanding of how 
to benchmark and manage diversified funds. Provide an ability to contribute to financial planning, 
control and performance measurements within organisations

•   Knowledge of the key factors involved in determining investment policy statements suitable for 
clients with differing investment profiles.

•   Provide knowledge of potential responsibility as a practising member of a professional accounting 
body, along with information regarding the ethical issues faced by those who advise and provide 
services to clients or management.

Skills 

•   High level critical thinking and problem solving skills

•   Ability to evaluate and synthesise information and existing knowledge from a number of sources 
and experiences

•   Ability to appreciate the changing knowledge base of the finance profession and to respond to 
the demand for change

•   Capacity to engage with current issues of significance in commerce and government

•   Ability to integrate accounting, finance, marketing and management skills so as to find 
progressive solutions for challenges of today’s businesses and societies

•   Capacity to apply finance theory to respond to demands of the respective practice

•   Ability to recognise the limits of the professional discipline and a capacity to identify, develop and 
apply alternative methods to coincide diverging interests

•   Capacity to design and construct a logically compelling management report

•    Capacity to participate in teamwork

•    High level oral communication skills

•    High level written communication skills

•   The capacity to engage in life-long learning.

Attitudes and Values

•   A commitment to high levels of academic scholarship

•   A commitment to business ethics and an appreciation of social justice through organisations that 
pursue good governance and conform to legal and professional standards and societies norms

•   An appreciation of cultural diversity and sensitivity to the operation of commerce in this context.
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1 Duration of program
  To qualify for the degree, a candidate shall 

satisfactorily complete a program of study 
comprising four semesters of full-time study or 
equivalent part-time study. The maximum time 
permitted for completion of the program is eight 
years.

2  Admission
2.1   An applicant for admission to the academic 

program for the degree of Master of Accounting 
and Marketing shall have qualified for a degree of 
the University of Adelaide, or a degree of another 
institution accepted by the Faculty for the purpose 
as equivalent.

2.2   The Faculty may, subject to such conditions as it 
may see fit to impose in each case, accept as a 
candidate for the degree a person who does not 
satisfy the requirements of Rule 1.1 above but 
who has presented evidence satisfactory to the 
Faculty of fitness to undertake the degree.

2.3  Status, exemption and credit transfer
2.3.1   No candidate shall be granted status for courses 

with a total value of more than 12 units on 
account of courses presented for any other award 
except with permission of Faculty.

2.3.2   Substitutions may be granted for up to 12 units 
where, in the opinion of Faculty, the candidate has 
already presented a course/s for another award 
that contain(s) substantially the same material 
as any course in the program. All substitutions 
granted must be replaced by courses from other 
parts of the program.

2.3.3   A candidate who has completed either the 
Master of Commerce (Accounting) or the Master 
of Commerce (Marketing) at the University of 
Adelaide and who applies for transfer to the 
Master of Accounting and Marketing may be 
granted full credit for the total units completed. A 
candidate who has been admitted to the Master 
of Commerce (Accounting) or the Master of 
Commerce (Marketing) and who subsequently 
satisfies the requirements for the Master of 
Accounting and Marketing must surrender the 
Master of Commerce degree before being 
admitted to the award of Master of Accounting 
and Marketing.

3  Assessment and examinations
3.1   There shall be four classifications of pass in any 

course for the Masters degree: Pass with High 
Distinction, Pass with Distinction, Pass with Credit 
and Pass.

3.2 a   A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned.

 b   For the purpose of this Rule, a candidate 
who is refused permission to sit for 
examination shall be deemed to have failed the 
examination.

3.3   A candidate who fails a course and wishes to 
repeat that course shall, unless exempted partially 
therefrom by the Head of Faculty or nominee, 
again complete the required work in the course to 
the satisfaction of the teaching staff concerned.

3.4   A candidate who has failed a course twice may 
not reenrol in that course except by special 
permission of the Faculty and then only under 
such conditions as may be prescribed.

3.5  Academic progress
  The Faculty may prescribe rules for review of 

academic progress. Any student who meets the 
requirements for review will be asked to show 
cause as to why they should be permitted to 
continue their studies. Students who cannot 
adequately explain poor academic performance 
may have their enrolment cancelled or restricted, 
and/or be precluded from undertaking further 
studies toward their program.

4  Qualification requirements
4.1   To qualify for the degree of Master of Accounting 

and Marketing, a candidate shall satisfactorily 
complete courses to the value of 48 units as 
follows:

4.1.1 Foundation Courses

 12 units from:

  ACCTING 7019 Accounting Concepts 
& Methods (M) .......................................................3

 COMMERCE 7033 Quantitative Methods (M .......3

 CORPFIN 7005 Principles of Finance (M) ..............3

 ECON 7200 Economic Principles (M .....................3

4.1.2  Accounting courses

 15 units from:

 ACCTING 7014 Management Accounting (M) ......3

  ACCTING 7020 Intermediate Financial 
Reporting (M) .........................................................3

  ACCTING 7023 Advanced Financial 
Accounting (M) ......................................................3

  COMMERCE 7021 Commercial Law and 
Information Systems (M) .......................................3

 COMMLAW 7011 Corporate Law (M) ...................3
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4.1.3  Marketing courses:

 15 units from:

 MARKETNG 7005 Marketing Principles (M) ..........3

 MARKETNG 7023 Consumer Behaviour (M) .........3

 MARKETNG 7025 Marketing 
 Communications (M) .............................................3

 MARKETNG 7026 Market Research 
 & Planning (M) ........................................................3

 MARKETNG 7030 Marketing Ethics ......................3

4.1.4  Either

  a further 6 units of Accounting courses from 4.2.1 

  or

  a further 6 units of Marketing courses from 4.2.2 

  or

 a further 6 units of Electives 4.2.3.

  Unless exempted, all international students 
are required to undertake the specialist course 
COMMERCE 7041 Business Communications (M). This 
course may be presented in lieu of an elective.

4.2  Further courses
4.2.1  Accounting

  ACCTING 7009 Auditing and Assurance 
Services (M)  ..........................................................3

  ACCTING 7015 Advanced Financial 
Reporting (M) .........................................................3

  ACCTING 7018 Public Sector and Not-For-Profit 
Accountability (M) ..................................................3

  COMMERCE 7036 Knowledge Management 
and Measurement (M) ...........................................3

  COMMLAW 7013 Income Taxation (M) ................3

  COMMLAW 7016 Business Taxation & GST (M) ....3

 CORPFIN 7017 Financial Statement Analysis (M) .... 3

4.2.2 Marketing

  MARKETNG 7024 International Marketing (M) .....3

 MARKETNG 7027 Brand Management (M) ..........3

 MARKETNG 7028 E-Marketing (M) .......................3

 MARKETNG 7031 Relationship Marketing (M) .....3

 MARKETNG 7032 Strategic Marketing (M) ...........3

  MARKETNG 7033 New Product Development 
and Innovation (M)* ...............................................3

4.2.3 Electives

  COMMERCE 7041 Business 
Communications (M)#  .........................................3

 ECOMMRCE 7004 Internet Commerce (M) ..........3

  Any other course from a postgraduate or honours 
program offered by the Faculty of Professions with 
approval of Head of Faculty.

 #  Unless exempted, all international students are required to 

undertake this course.

 Note: MBA electives will normally be open to students meeting 

the 2-year professional experience criterion.

4.3 Graduation
  Subject to Chapter 89 of the Statutes, candidates 

who have satisfied the requirements for any award 
of the University shall be admitted to that award at 
a graduation ceremony for the purpose.

5  Special circumstances
  When in the opinion of the relevant Faculty 

special circumstances exist, the Council, on the 
recommendation of the Faculty in each case, 
may vary any of the provisions of the Academic 
Program Rules for any particular award.
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1 Duration of program
  To qualify for the degree, a candidate shall 

satisfactorily complete a program of study 
comprising four semesters of full-time study or 
equivalent part-time study. The maximum time 
permitted for completion of the program is eight 
years.

2 Admission
2.1   An applicant for admission to the academic 

program for the degree of Master of Accounting 
and Performance Management shall have qualified 
for a degree of the University of Adelaide, or a 
degree of another institution accepted by the 
Faculty for the purpose as equivalent.

2.2   The Faculty may, subject to such conditions as it 
may see fit to impose in each case, accept as a 
candidate for the degree a person who does not 
satisfy the requirements of Rule 1.1 above but 
who has presented evidence satisfactory to the 
Faculty of fitness to undertake the degree.

2.3  Status, exemption and credit transfer
2.3.1   No candidate shall be granted status for courses 

with a total value of more than 12 units on 
account of courses presented for any other award 
except with permission of Faculty.

2.3.2   Substitutions may be granted for up to 12 units 
where, in the opinion of Faculty, the candidate has 
already presented a course/s for another award 
that contain(s) substantially the same material 
as any course in the program. All substitutions 
granted must be replaced by courses from other 
parts of the program.

2.3.3   A candidate who has completed either the Master 
of Commerce (Accounting) or the Master of 
Commerce (Performance Management) at the 
University of Adelaide and who applies for transfer 
to the Master of Accounting and Performance 
Management may be granted full credit for the 
total units completed. A candidate who has been 
admitted to the Master of Commerce (Accounting) 
or the Master of Commerce (Performance 
Management) and who subsequently satisfies 
the requirements for the Master of Accounting 
and Performance Management must surrender 
the Master of Commerce degree before being 
admitted to the award of Master of Accounting 
and Performance Management.

3  Assessment and examinations
3.1   There shall be four classifications of pass in any 

course for the Masters degree: Pass with High 
Distinction, Pass with Distinction, Pass with Credit 
and Pass.

3.2  a  A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned.

 b   For the purpose of this Rule, a candidate who 
is refused permission to sit for examination 
shall be deemed to have failed the 
examination.

3.3   A candidate who fails a course and wishes to 
repeat that course shall, unless exempted partially 
therefrom by the Head of Faculty or nominee, 
again complete the required work in the course to 
the satisfaction of the teaching staff concerned.

3.4   A candidate who has failed a course twice may 
not re-enrol in that course except by special 
permission of the Faculty and then only under 
such conditions as may be prescribed.

3.5  Academic progress
  The Faculty may prescribe rules for review of 

academic progress. Any student who meets the 
requirements for review will be asked to show 
cause as to why they should be permitted to 
continue their studies. Students who cannot 
adequately explain poor academic performance 
may have their enrolment cancelled or restricted, 
and/or be precluded from undertaking further 
studies toward their program.

4  Qualification requirements
4.1   To qualify for the degree of Master of Accounting 

and Performance Management, a candidate shall 
satisfactorily complete courses to the value of 48 
units as follows:

4.1.1  Foundation Courses

 12 units from:

  ACCTING 7019 Accounting Concepts 
& Methods (M) .......................................................3

 COMMERCE 7033 Quantitative Methods (M) ......3

 CORPFIN 7005 Principles of Finance (M) ..............3

 ECON 7200 Economic Principles (M) ....................3

4.1.2  Accounting courses

 15 units from:

 ACCTING 7014 Management Accounting (M) ......3

  ACCTING 7020 Intermediate Financial 
Reporting (M) .........................................................3
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  ACCTING 7023 Advanced Financial 
Accounting (M) ......................................................3

  COMMERCE 7021 Commercial Law and 
Information Systems (M) .......................................3

 COMMLAW 7011 Corporate Law (M) ...................3

4.1.3  Management courses

 COMMGMT 7006 Organisational Behaviour (M) ..3

 3 units from:

 COMMGMT 7007 Strategic Management (M) .....3

 COMMGMT 7008 Management Practice (M) .......3

 plus 9 units from:

  COMMGMT 7009 Structure and Performance 
in Organisations (M) ..............................................3

  COMMGMT 7010 Optimising Human 
Performance (M) ....................................................3

  COMMGMT 7011 Corporate Governance and 
Globalisation (M) ................................................... 3

  COMMGMT 7012 Managing Social R
esponsibility (M) ....................................................3

  COMMGMT 7013 Strategic Evaluation 
& Control (M) ..........................................................3

  COMMGMT 7014 Strategic Compensation 
Management (M) ...................................................3

4.1.4  Either 

  a further 6 units of Accounting courses from 4.2.1  

 or

  a further 6 units of Performance Management 
courses from 4.2.2  

 or

 a further 6 units of Electives 4.2.3.

  Unless exempted, all international students 
are required to undertake the specialist course 
COMMERCE 7041 Business Communications 
(M). This course may be presented in lieu of an 
elective.

4.2  Further courses
4.2.1  Accounting

  ACCTING 7009 Auditing and Assurance 
Services (M) ...........................................................3

  ACCTING 7015 Advanced Financial 
Reporting (M) .........................................................3

  ACCTING 7018 Public Sector and Not-For-Profit 
Accountability (M) ..................................................3

  COMMERCE 7036 Knowledge Management 
Measurement (M) ..................................................3

 COMMLAW 7013 Income Taxation (M) ................3

  COMMLAW 7016 Business Taxation 
and GST (M) .........................................................3

 CORPFIN 7017 Financial Statement Analysis (M) .... 3

 

4.2.2  Management 

  COMMGMT 7006 Organisational Behaviour (M) ..3

 COMMGMT 7008 Management Practice (M) .......3

  COMMGMT 7009 Structure and Performance in 
Organisations (M) ..................................................3

  COMMGMT 7010 Optimising Human 
Performance (M)  ...................................................3

  COMMGMT 7011 Corporate Governance and 
Globalisation(M) .................................................... 3

  COMMGMT 7012 Managing Social 
Responsibility (M) ..................................................3

  COMMGMT 7013 Strategic Evaluation 
& Control (M) ..........................................................3

  COMMGMT 7014 Strategic Compensation 
Management (M) ...................................................3

4.2.3  Electives

  COMMERCE 7041 Business 
Communications (M)# ..........................................3

  ECOMMRCE 7004 Internet Commerce (M) ..........3

  Any other course from a postgraduate or honours 
program offered by the Faculty of Professions with 
approval of Head of Faculty.

 #  Unless exempted, all international students are required to 

undertake this course.

 Note: MBA electives will normally be open to students meeting 

the 2-year professional experience criterion.

4.4  Graduation
  Subject to Chapter 89 of the Statutes, candidates 

who have satisfied the requirements for any award 
of the University shall be admitted to that award at 
a graduation ceremony for the purpose.

5  Special circumstances
  When in the opinion of the relevant Faculty 

special circumstances exist, the Council, on the 
recommendation of the Faculty in each case, 
may vary any of the provisions of the Academic 
Program Rules for any particular award.
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Graduate Attributes

Master of Accounting and Marketing
Master of Accounting and Performance Management 

•   The ability to identify and analyse contemporary thinking and developments within the fields of 
accounting, which are set in the context of the management and governance of organisations that 
interface with securities markets, governments and investors.

•    An understanding of the application of accounting methods and techniques and their contribution 
to financial planning, control, performance measurement and decision-making by management 
and investors. 

•   Advanced critical and strategic thinking skills, capabilities and competencies in relation to 
business analysis issues and problems.

•   The ability to apply technical and analytical skills, using relevant decision frameworks and 
empirical research evidence, to address specific accounting and management problems.

•   The ability to think creatively and generate innovative solutions by developing a capability in the 
accounting discipline that can record, analyse, report and interpret complex financial and other 
corporate information.

•   The ability to adopt multiple perspectives in applying planning, control and evaluation techniques 
to the operational, financial, and environmental dimensions of an organisation and its sub-units.

•   Ability to communicate ideas effectively in both informal group discussions and formal 
presentations.

•   Ability to produce both complex research reports intended for review by academics and/or 
experts, and management reports intended for decision-making by general managers.

•   Sound written and oral communication skills, particularly in relation to presenting articulate 
analyses and arguments.

•   Proficiency in the use of electronic databases, web searching, ethnographical investigative 
methods, and the preparation of multimedia presentations.

•   A deep appreciation of continuous change and improvement in organisations and societies.

•   An understanding of the importance of lifelong learning in fields in accounting, regulatory 
frameworks, business systems and management.

•   An awareness of potential responsibilities as practicing members of a professional accounting 
body

•   Ability to take a leadership role in the business community.

•   A high level of understanding of ethical issues and dilemmas that will be faced as accounting and/
or marketing professionals.

•   A sensitivity to cultural and social issues, particularly concerned with organisations that operate 
internationally.
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1 Duration of program
  To quality for the degree, a candidate shall 

satisfactorily complete a program of study 
equivalent to one and a half (1.5) years of full-
time study. Except with the permission of the 
Faculty, the requirements of the degree must be 
completed within 5 years.

2 Admission
2.1  An applicant for admission to the academic 

program for the degree of Master of Applied 
Finance shall have qualified for a four (4) year 
undergraduate program in an institution accepted 
by the Faculty as appropriate OR have qualified for 
a three (3) year program and have relevant work 
experience.

2.2  The Faculty may, subject to such conditions as 
it may see fit to impose in each case, accept as 
a candidate for the degree a person who does 
not satisfy the requirements of Rule 2.1 above 
but who has presented evidence satisfactory 
to the Faculty of fitness to undertake work for 
the degree. This may include acceptance of 
professional qualifications where they are of high 
quality and provide an appropriate background to 
undertake a postgraduate qualification in finance.

2.3 Status, exemption and credit transfer
2.3.1  No candidate will be permitted to count for the 

degree any course that, in the opinion of the 
Faculty, contains substantially the same material 
as any other course that he or she has already 
presented for another award. Except with special 
permission of the Faculty, no candidate will be 
granted status for another course that he or she 
has presented for any award. 

2.3.2  Such status as may be awarded in exceptional 
circumstances will only be awarded for equivalent 
graduate level studies. 

2.3.3  In any case, no candidate will be awarded more 
than 12 units of status. 

2.3.4  A candidate who fails a course and wishes to 
repeat that course shall, unless exempted partially 
therefrom by the Executive Dean or nominee, 
again complete the required work in the course to 
the satisfaction of the teaching staff concerned. 

3 Assessment and examinations
3.1  There shall be four classifications of pass in any 

course for the Masters degree: Pass with High 
Distinction, Pass with Distinction, Pass with Credit 
and Pass.

3.2 a  A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned

 b  For the purpose of this Rule, a candidate who 
is refused permission to sit for examination 
shall be deemed to have failed the 
examination. 

3.3  A candidate who has failed a course twice may 
not re-enrol in that course except by special 
permission of the Executive Dean or nominee 
and then only under such conditions as may be 
prescribed.

3.4 Academic progress
  The Faculty may prescribe rules for review of 

academic progress. Any student who meets the 
requirements for review will be asked to show 
cause as to why they should be permitted to 
continue their studies. Students who cannot 
adequately explain poor academic performance 
may have their enrolment cancelled or restricted, 
and/or be precluded from undertaking further 
studies toward their program.

4 Qualification requirements
4.1 Academic program
  To qualify for the degree, a candidate shall 

satisfactorily complete courses to the value of 36 
units, as follows:

4.1.1 Core Courses

  All candidates shall complete the following core 
courses:

  ACCTING 7019NA Accounting Concepts 
& Methods (M) .......................................................3 

 COMMERCE 7005NA Principles of Finance .........3 

 COMMERCE 7006NA Equity .................................4

 COMMERCE 7007NA Fixed Income Securities ... .4 

 COMMERCE 7008NA Futures, Options 
 and Swaps  ............................................................4 

  COMMERCE 7009NA Corporate Finance
Theory  ...................................................................4 

  COMMERCE 7010NA Portfolio Management.. .....4

  COMMERCE 7033NA Quantitative 
Methods (M) ..........................................................3 

 ECON 7200NA Economic Principles (M) ...............3
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4.1.2 Elective courses

  All candidates shall complete one elective to 
the value of 4 points selected from the list of 
approved electives:

  CORPFIN 7017NA Financial Statement 
Analysis (M) .............................................................3

   CORPFIN 70142NA Treasury & Financial Risk 
Management (M) ...................................................3

  CORPFIN 7046NA Personal Financial 
Planning (M) ...........................................................3

  CORPFIN 7047NA Principles of Financial 
Modelling (M).........................................................3

4.2 Graduation 
  Subject to Chapter 89 of the Statutes, candidates 

who have satisfied the requirements for any 
award of the University shall be admitted to that 
award at a graduation ceremony for the purpose.

5 Special circumstances
  When in the opinion of the relevant Faculty 

special circumstances exist, the Council, on the 
recommendation of the Faculty in each case, 
may vary any of the provisions of the Academic 
Program Rules for any particular award.
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Graduate Attributes
Master of Applied Finance
Master of Commerce (Applied Finance)
Knowledge

•   Knowledge and understanding covering the breadth of the discipline of finance, leading to the 
ability to competently analyse financial instruments and world financial markets at an advanced 
level that is internationally recognised.

Specifically, the program will:

•    Provide knowledge and understanding of issues associated with pricing and trading financial 
instruments in equity, fixed income and derivatives markets

•   Ability to formulate and test trading strategies along with an understanding of how to benchmark 
and manage diversified funds

•   Knowledge of the key factors involved in determining investment policy statements suitable for 
clients with differing investment profiles.

Skills

•   High level critical thinking and problem solving skills

•   Ability to evaluate and synthesise information and existing knowledge from a number of sources 
and experiences

•   Ability to appreciate the changing knowledge base of the finance profession and to respond to 
the demand for change

•   Capacity to engage with current issues of significance in commerce and government

•   Ability to integrate accounting, finance, marketing and management skills so as to find 
progressive solutions for challenges of today’s businesses and societies

•   Capacity to apply finance theory to respond to demands of the respective practice

•   Ability to recognise the limits of the professional discipline and a capacity to identify, develop and 
apply alternative methods to coincide diverging interests

•    Capacity to design and construct a logically compelling management report

•   Capacity to participate in teamwork

•    High level oral communication skills

•   High level written communication skills

•   The capacity to engage in life-long learning.

Attitudes and Values

•   A commitment to high levels of academic scholarship

•   A commitment to business ethics and an appreciation of social justice through organisations that 
pursue good governance and conform to legal and professional standards and societies norms

•   An appreciation of cultural diversity and sensitivity to the operation of commerce in this context.
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1 Duration of program
  To qualify for the degree, a candidate shall 

satisfactorily complete a program of study 
comprising three (3) trimesters of full-time study 
or twelve (12) trimesters of part-time study. 
Except with the permission of the Faculty, the 
requirements of the degree must be completed 
within 5 years.

2 Admission 
2.1  An applicant for admission to the academic 

program for the degree of Master of Business 
Administration shall have qualified for a Bachelor 
degree of the University of Adelaide in an 
appropriate field of study, or a degree of another 
institution accepted by the Faculty for the purpose 
as equivalent, plus have at least two years 
approved relevant work experience.

2.2  The Faculty may, subject to such conditions as 
it may see fit to impose in each case, accept as 
a candidate for the degree a person who does 
not satisfy the requirements of Rule 2.1 above 
but who has presented evidence satisfactory to 
the Faculty of fitness to undertake work for the 
degree.

2.3 Status, exemption and credit transfer
2.3.1  No candidate will be permitted to count for the 

degree any course that, in the opinion of the 
Faculty, contains substantially the same material 
as any other course that he or she has already 
presented for another award. 

2.3.2  Advanced standing (status) may be awarded 
in exceptional circumstances and will only be 
awarded for equivalent graduate level studies 
which have been completed within the last 5 
years.

2.3.3  In any case, no candidate will be awarded more 
than 18 units of advanced standing. 

2.3.4  Exemption/substitution may be granted for up 
to 18 units where, in the opinion of the Faculty, 
the candidate has already presented a course 
for another award, within the last 10 years, that 
contains substantially the same material as a core 
course in the program. All substitution granted 
must be replaced by courses from other parts of 
the program.

2.3.5  A candidate who fails a course and wishes to 
repeat that course shall, unless exempted partially 
therefrom by the Faculty or nominee, again 
complete the required work in the course to the 
satisfaction of the teaching staff concerned.

2.4 Articulation with other awards
2.4.1  A candidate for the Master of Business 

Administration who does not complete the 
requirements for the Masters degree but satisfies 
the requirements for the Graduate Certificate in 
Management or Graduate Diploma of Business 
Administration may be admitted to one of those 
awards, as appropriate.

2.4.2  A candidate who has been admitted to the 
Graduate Certificate in Management or Graduate 
Diploma of Business Administration and who 
subsequently satisfies the requirements for the 
Master of Business Administration must surrender 
the Graduate Certificate or Graduate Diploma 
before being admitted to the Masters degree.

3 Assessment and examinations
3.1  There shall be four classifications of pass in any 

course for the Masters degree: Pass with High 
Distinction, Pass with Distinction, Pass with Credit 
and Pass.

3.2 a   A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned.

 b  For the purpose of this Rule, a candidate who 
is refused permission to sit for examination 
shall be deemed to have failed the 
examination.

3.3 a  A candidate who has failed a course twice 
may not re-enrol in that course except by 
special permission of the Faculty or nominee 
and then only under such conditions as may 
be prescribed.

 b  Supplementary examinations are allowable 
only in exceptional circumstances. A 
candidate must apply for special permission 
from the Head of School. In the case of a 
supplementary examination being granted, 
the overall maximum grade achievable for the 
course is 50% Pass.

3.4  Academic progress
  The Faculty may prescribe rules for review of 

academic progress. Any student who meets the 
requirements for review will be asked to show 
reason as to why they should be permitted to 
continue their studies. Students who cannot 
adequately explain poor academic performance 
may have their enrolment cancelled or restricted, 
and/or be precluded from undertaking further 
studies toward this program.
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4 Qualification requirements
  To qualify for the degree, a candidate shall 

satisfactorily complete courses to the value of 36 
units, as follows:

4.1 Academic program 
4.1.1 Core Courses

  All candidates shall complete the following core 
courses: 

 MANAGEMT 7013 Economics for Management  .3

 MANAGEMT 7044 Strategic Management ...........3

 MANAGEMT 7081 Global Business ......................3

 MANAGEMT 7086 Fundamentals of Leadership ..3

  MANAGEMT 7087 Managing Contemporary 
Organisations .........................................................3

 MANAGEMT 7100 Accounting for Managers .......3

 MANAGEMT 7101 Managerial Finance................ 3

 MANAGEMT 7104 Marketing Management .........3

4.1.2  Elective courses

  All candidates shall complete 4 elective courses to 
the value of 12 units selected from the Master of 
Business Administration program.

4.2  No candidate will be permitted to count towards 
an award any course, together with any other 
course, which, in the opinion of the Faculty 
concerned, contains a substantial amount of the 
same material; and no course or portion of a 
course may be counted twice towards an award.

4.3 Graduation 
  Subject to Chapter 89 of the Statutes, candidates 

who have satisfied the requirements for any award 
of the University shall be admitted to that award at 
a graduation ceremony for the purpose.

5 Special circumstances
  When in the opinion of the relevant Faculty 

special circumstances exist, the Council, on the 
recommendation of the Faculty in each case, 
may vary any of the provisions of the Academic 
Program Rules for any particular award.
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1 Duration of program
  To qualify for the degree, a candidate shall 

satisfactorily complete a program of study 
comprising four (4) trimesters of full-time study 
or sixteen (16) trimesters of part-time study. 
Except with the permission of the Faculty, the 
requirements of the degree must be completed 
within 6 years.

2 Admission 
2.1  An applicant for admission to the academic 

program for the degree of Master of Business 
Administration (Advanced) shall have qualified for 
a Bachelor degree of the University of Adelaide 
in an appropriate field of study, or a degree of 
another institution accepted by the Faculty for 
the purpose as equivalent, plus have at least two 
years approved relevant work experience.

2.2  The Faculty may, subject to such conditions as it 
may see fit to impose in each case, accept as a 
candidate for the degree a person who does not 
satisfy the requirements of Rule 2.1 above but 
who has presented evidence satisfactory to the 
Faculty of fitness to undertake work for the degree

2.3 Status, exemption and credit transfer
2.3.1  No candidate will be permitted to count for the 

degree any course that, in the opinion of the 
Faculty, contains substantially the same material 
as any other course that he or she has already 
presented for another award.  

2.3.2  Advanced standing (status) may be awarded in 
exceptional circumstances will only be awarded 
for equivalent graduate level studies, which have 
been completed within the last 5 years.

2.3.3  In any case, no candidate will be awarded more 
than 24 points of advanced standing. 

2.3.4   Exemption/substitution may be granted for up 
to 18 units where, in the opinion of the Faculty, 
the candidate has already presented a course 
for another award, within the last 10 years, that 
contains substantially the same material as a core 
course in the program. All exemptions granted 
must be replaced by courses from other parts of 
the program.

2.3.5  A candidate who fails a course and wishes to 
repeat that course shall, unless exempted partially 
therefrom by the Faculty or nominee, again 
complete the required work in the course to the 
satisfaction of the teaching staff concerned.

2.4 Articulation with other awards
2.4.1  A candidate for the Master of Business 

Administration (Advanced) who does not 
complete the requirements for the degree but 
satisfies the requirements for the Graduate 
Certificate in Management, Graduate Diploma of 
Business Administration or Master of Business 
Administration may be admitted to one of those 
awards, as appropriate.

2.4.2  A candidate who has been admitted to the 
Graduate Certificate in Management, Graduate 
Diploma of Business Administration or Master of 
Business Administration and who subsequently 
satisfies the requirements for the Master of 
Business Administration (Advanced) must 
surrender the Graduate Certificate, Graduate 
Diploma or Masters before being admitted to the 
Master of Business Administration (Advanced) 
degree.

3 Assessment and examinations
3.1   There shall be four classifications of pass in any 

course for the Masters degree: Pass with High 
Distinction, Pass with Distinction, Pass with Credit 
and Pass.

3.2 a   A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned.

 b  For the purpose of this Rule, a candidate who 
is refused permission to sit for examination 
shall be deemed to have failed the 
examination.

3.3 a  A candidate who has failed a course twice 
may not re-enrol in that course except by 
special permission of the Faculty or nominee 
and then only under such conditions as may 
be prescribed.

 b  Supplementary examinations are allowable 
only in exceptional circumstances. A 
candidate must apply for special permission 
from the Head of School. In the case of a 
supplementary examination being granted, 
the overall maximum grade achievable for the 
course is 50% Pass.

3.4  Academic progress
  The Faculty may prescribe rules for review of 

academic progress. Any student who meets the 
requirements for review will be asked to show 
reason as to why they should be permitted to 
continue their studies. Students who cannot 
adequately explain poor academic performance 
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may have their enrolment cancelled or restricted, 
and/or be precluded from undertaking further 
studies toward this program.

4 Qualification requirements
  To qualify for the degree, a candidate shall 

satisfactorily complete courses to the value of 48 
points, as follows:

4.1 Academic program 
4.1.1 Core Courses

  All candidates shall complete the following core 
courses: 

 MANAGEMT 7013 Economics for Management  .3

 MANAGEMT 7022 Business Law ......................... 3

 MANAGEMT 7031 Operations Management  ......3

 MANAGEMT 7044 Strategic Management ...........3

 MANAGEMT 7081 Global Business ......................3

 MANAGEMT 7086 Fundamentals of Leadership ..3

  MANAGEMT 7087 Managing Contemporary 
Organisations .........................................................3

 MANAGEMT 7100 Accounting for Managers .......3

 MANAGEMT 7101 Managerial Finance................ 3

 MANAGEMT 7104 Marketing Management .........3

 MANAGEMT 7072 Management Project ..............3

 or 

 MANAGEMT 7225 Business Project  ....................3

4.1.2  Elective courses

  All candidates shall complete 5 elective courses 
to the value of 15 units selected from the list of 
approved electives.

4.2  No candidate will be permitted to count towards 
an award any course, together with any other 
course, which, in the opinion of the Faculty 
concerned, contains a substantial amount of the 
same material; and no course or portion of a 
course may be counted twice towards an award.

4.3 Graduation 
  Subject to Chapter 89 of the Statutes, candidates 

who have satisfied the requirements for any award 
of the University shall be admitted to that award at 
a graduation ceremony for the purpose.

5 Special circumstances
  When in the opinion of the relevant Faculty 

special circumstances exist, the Council, on the 
recommendation of the Faculty in each case, 
may vary any of the provisions of the Academic 
Program Rules for any particular award.
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Graduate Attributes
Graduate Certifi cate in Management
Graduate Diploma of Business Administration
Master of Business Administration

Knowledge

•    An understanding of trends in the political, economic, technological, social and cultural 
environments within which businesses operate 

•   An understanding of the forces leading towards international convergence in managerial 
practices, and those leading to divergence 

•   An understanding of the role of business in value creation through the integrated management of 
business processes 

•   An understanding of the theories and tools that support managerial decision making processes in 
organisations 

•   An appreciation of the constraints facing organizations as they balance the application of business 
and management theories to practical situations.

Skills

•   Ability to appreciate the changing knowledge base of management and the business environment 
and to respond to the demands for change 

•   Capacity to engage with current issues of significance in business and management 

•   Ability to manage complex business situations that require understanding of a wide range of 
functional issues 

•   Ability to evaluate and synthesise information and existing knowledge from numerous sources 
and experiences 

•   Ability to integrate functional business skills and personal business experience to find progressive 
solutions for the challenges of today’s businesses and organisations 

•   Capacity to apply relevant theories to the demands of business and management practice 

•   Ability to recognise the limits of management practice and a capacity to identify, develop and 
apply alternative methods to coincide diverging interests 

•   Ability to identify complex business issues, ascertain their causes and effects through application 
of appropriate analytical tools, develop feasible and constructive solutions and provide advice to 
relevant business managers for successful implementation 

•   Capacity to participate constructively in team situations to complete tasks and meet deadlines 

•    High level analytical, critical thinking and problem solving skills 

•    High level oral communication skills 

•   High level written communication skills 

•   Capacity to engage in life-long learning.

Attitudes and Values

•   A commitment to objectivity, intellectual inquiry and intellectual rigour 

•   An appreciation of the role of business ethics 

•    Dedication to the pursuit of new knowledge and continuous learning 

•    An appreciation of cultural diversity and sensitivity to the operation of business in this context 

•   An appreciation of social justice through organisations that pursue good governance, meet 
professional standards and conform to societal norms.
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1 Duration of program
  To qualify for the degree, a candidate shall 

satisfactorily complete a program of study 
comprising three semesters of full-time study or 
equivalent part-time. The maximum time permitted 
for completion of the program is six years.

2 Admission 
2.1  An applicant for admission to the academic 

program for the degree of Master of Business 
Research shall have completed a Bachelors degree 
in a business-related discipline or a Masters by 
coursework degree of the University of Adelaide 
in a business-related discipline, or a degree of 
another institution accepted by the Faculty for 
the purpose as equivalent, and obtained at least 
a credit average or other selection criteria as 
determined by the Faculty.  

2.2  The Faculty may, subject to such conditions as it 
may see fit to impose in each case, accept as a 
candidate for the degree a person who does not 
satisfy the requirements of Rule 2.1 above but who 
has presented evidence satisfactory to the Faculty 
of fitness to undertake work for the degree.

2.3 Status, exemption and credit transfer
  No candidate shall be granted credit for courses 

with a total value of more than 12 units on account 
of courses presented for any other award.

3 Assessment and examinations
3.1  There shall be four classifications of pass in any 

course for the Masters degree: Pass with High 
Distinction, Pass with Distinction, Pass with Credit 
and Pass.

3.2 a   A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned

 b  For the purpose of this Rule, a candidate who 
is refused permission to sit for examination 
shall be deemed to have failed the examination.

3.3   A candidate who fails a course and wishes to 
repeat that course shall, unless exempted partially 
therefrom by the Head of the Business School 
or nominee, again complete the required work in 
the course to the satisfaction of the teaching staff 
concerned.

3.4 Academic progress
3.4.1  The Faculty may prescribe rules for review of 

academic progress. Any student who meets the 
requirements for review will be asked to show 
cause as to why they should be permitted to 
continue their studies. Students who cannot 

adequately explain poor academic performance 
may have their enrolment cancelled or restricted, 
and/or be precluded from undertaking further 
studies toward their program.

3.4.2  A candidate who has failed a course twice may 
not re-enrol in that course except by special 
permission of the Faculty and then only under 
such conditions as may be prescribed.

4 Qualification requirements
  To qualify for the degree of Master of Business 

Research, a candidate shall satisfactorily complete 
courses to the value of 36 units, as follows:

4.1   12 units selected from within one discipline from 
courses listed in the academic program rules for 
the Master of Commerce or Master of Business 
Administration, or a combination of courses 
approved by the Faculty.

4.2 In addition, the courses presented must include:

 i COMMERCE 7016 Advanced Readings (M) ...3

   COMMERCE 7037 Research Methodology (M) ..3

 ii 3 units chosen from:

  COMMERCE 7033 Quantitative Methods ..... 3

  COMMERCE 7100 Qualitative Methods (M)  .3 

  ECON 7001 Applied Econometrics ................ 3

  ECON 7022 Econometrics IIID ........................3

  ECON 7204 Econometrics IV ..........................3

 iii 3 units chosen from:

   ACCTING 7101 Advanced Theory 
in Accounting (M) ............................................3

   CORPFIN 7102 Advanced Theory 
in Finance (M) ..................................................3 

   COMMERCE 7104 Advanced Theory 
in Management (M) .........................................3

   MARKETING 7103 Advanced Theory 
in Marketing (M) ..............................................3 

  and 

 iv COMMERCE 7105 Dissertation (M)  .............12

4.3 Graduation 
  Subject to Chapter 89 of the Statutes, candidates 

who have satisfied the requirements for any award 
of the University shall be admitted to that award at 
a graduation ceremony for the purpose.

5  Special circumstances
  When in the opinion of the relevant Faculty 

special circumstances exist, the Council, on the 
recommendation of the Faculty in each case, 
may vary any of the provisions of the Academic 
Program Rules for any particular award.

Master of Business Research
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Graduate Attributes
Master of Business Research
Knowledge

•   A high level knowledge, understanding and proficiency in research methods

•   Knowledge and understanding of the content of their chosen discipline at advanced levels that are 
internationally recognised.

Intellectual and social capabilities 

•   A higher level of cognitive skills such as the ability to analyse, evaluate and synthesise information 
from a wide variety of sources and experiences

•   A growth in critical thinking and problem-solving skills

•   A further development of numeracy, literacy and visual communication skills of a high order

•   A maturing of skills in interpersonal understanding, with the capacity to communicate effectively 
and to work both independently and cooperatively

•   A confidence in their ability to undertake future research in their chosen area of specialisation

•   The enhanced capacity to learn and maintain intellectual curiosity and a commitment to 
continuous learning throughout their lives

•   The significant improvement in their ability to take a leadership role in the community and a 
commitment to the highest standards of professional endeavour

•   An enhanced proficiency in the appropriate use of modern technologies within a socially 
responsible context.

Attitudes and Values

•   The heightened capacity to be informed, responsible and critically discriminating participants in 
academic, social, cultural and moral issues, in the community of scholars, in the workforce and as 
citizens of both Australia and the world

•   The engraining of a profound sense of social justice, a commitment to ethical behaviour and an 
understanding of the role of cultural diversity.
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Master of Commerce
Master of Commerce (Accounting)
Master of Commerce (Applied Finance)
Master of Commerce (Marketing)
Master of Commerce (Performance Management)

1 Duration of program
  To qualify for the degree, a candidate shall 

satisfactorily complete a program of study 
comprising three semesters of full-time study or 
equivalent part-time. The maximum time permitted 
for completion of the program is six years.

2 Admission 
2.1  An applicant for admission to the academic 

program for the degree of Master of Commerce, 
Master of Commerce (Accounting), Master 
of Commerce (Applied Finance), Master of 
Commerce (Marketing) or Master of Commerce 
(Performance Management) shall have qualified for 
a degree of the University of Adelaide, or a degree 
of another institution accepted by the Faculty for 
the purpose as equivalent.

2.2  The Faculty may, subject to such conditions as 
it may see fit to impose in each case, accept as 
a candidate for the degree a person who does 
not satisfy the requirements of Rule 2.1 above 
but who has presented evidence satisfactory to 
the Faculty of fitness to undertake work for the 
degree.

2.3  On satisfying the admission requirements for entry 
to the Master of Commerce, students will enrol 
in a program of study to allow them to qualify for 
one of the following degrees:

 Master of Commerce 

 Master of Commerce (Accounting)

 Master of Commerce (Applied Finance)

 Master of Commerce (Marketing)

 Master of Commerce (Performance Management).

2.4 Status, exemption and credit transfer
2.4.1  No candidate shall be granted status for courses 

with a total value of more than 12 units on account 
of courses presented for any other award except 
with permission of the Faculty.

2.4.2   Substitutions may be granted for up to 12 units 
of courses where, in the opinion of the Faculty, 
the candidate has already presented a course/s 
for another award that contain/s substantially 
the same material as any of the courses in the 
program. Substitutions granted must be replaced 

by courses from within the same discipline where 
possible.

3 Assessment and examinations
3.1  There shall be four classifications of pass in any 

course for the Masters degree: Pass with High 
Distinction, Pass with Distinction, Pass with Credit 
and Pass.

3.2 a   A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned

 b  For the purpose of this Rule, a candidate who 
is refused permission to sit for examination 
shall be deemed to have failed the 
examination.

3.3   A candidate who fails a course and wishes to 
repeat that course shall, unless exempted partially 
therefrom by the Faculty or nominee, again 
complete the required work in the course to the 
satisfaction of the teaching staff concerned.

3.4  A candidate who has failed a course twice may 
not re-enrol in that course except by special 
permission of the Faculty and then only under 
such conditions as may be prescribed.

3.5 Academic progress
  The Faculty may prescribe rules for review of 

academic progress. Any student who meets the 
requirements for review will be asked to show 
cause as to why they should be permitted to 
continue their studies. Students who cannot 
adequately explain poor academic performance 
may have their enrolment cancelled or restricted, 
and/or be precluded from undertaking further 
studies toward their program.

4 Qualification requirements
4.1 Master of Commerce
4.1.1  To qualify for the degree of Master of Commerce, 

a candidate shall satisfactorily complete courses 
to the value of 36 units, as follows:

4.1.2  12 units of Foundation courses.

4.1.3  18 units of Master of Commerce courses, chosen 
from 4.6.
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4.1.4  6 units of electives, chosen from 4.6.2 below. 
Unless exempted, all international students 
are required to undertake a specialist course 
COMMERCE 7041 Business Communications (M). 
This course may be presented in lieu of 
an elective.

4.2 Master of Commerce (Accounting)
4.2.1  To qualify for the degree of Master of Commerce 

(Accounting), a candidate must satisfy all 
conditions in 4.1 above.

4.2.2  In addition, the Foundation courses presented 
must include:

  ACCTING 7019 Accounting Concepts 
and Methods (M) ...................................................3

 COMMERCE 7005 Principles of Finance (M) ........3

 COMMERCE 7033 Quantitative Methods (M) ......3

 ECON 7200 Economic Principles (M)

4.2.3  18 units of Accounting courses to be chosen from 
the following courses:

  ACCTING 7009 Auditing and Assurance 
Services (M)* .........................................................3

 ACCTING 7014 Management Accounting (M) ......3

  ACCTING 7020 Intermediate Financial 
Reporting (M) .........................................................3

 ACCTING 7023 Advanced Financial 
 Accounting (M) ........................................................3

  COMMERCE 7021 Commercial Law 
and Information Systems (M)  ...............................3

 COMMLAW 7011 Corporate Law (M) ...................3

 COMMLAW 7013 Income Taxation (M)* ..............3

 *  All seven courses above must be presented for eligibility to 

the CA Program, but the two starred courses are not required 

for eligibility for the CPA Program and can be replaced with 

electives, of which at least one must be from the list of 

Accounting courses in 4.6 below or, such courses as 

approved by the Head of Faculty. 

4.3 Master of Commerce (Applied Finance)
4.3.1  To qualify for the degree of Master of Commerce 

(Applied Finance), a candidate must satisfy all 
conditions in 4.1 above.

4.3.2  In addition, the Foundation courses presented 
must include:

  ACCTING 7019 Accounting Concepts 
and Methods (M) ...................................................3

 COMMERCE 7005 Principles of Finance (M) ........3

 COMMERCE 7033 Quantitative Methods (M) ......3

 ECON 7200 Economic Principles (M) ....................3

4.3.3  18 units of Finance courses, 12 units must include 
the following core courses:

  CORPFIN 7019 Portfolio Theory and 
Management (M) ...................................................3

  CORPFIN 7020 Options, Futures & Risk 
Management (M) ...................................................3

 CORPFIN 7039 Equity Valuation & Analysis (M) ....3

 CORPFIN 7040 Fixed Income Securities (M) ........3

 6 units to be chosen from 4.6.2 ............................6

4.4 Master of Commerce (Marketing)
4.4.1  To qualify for the degree of Master of Commerce 

(Marketing), a candidate must satisfy all 
conditions in 4.1 above.

4.4.2  In addition, the Foundation courses presented 
must include:

  ACCTING 7019 Accounting Concepts 
and Methods (M) ...................................................3

 COMMERCE 7033 Quantitative Methods (M) ......3

 ECON 7200 Economic Principles (M) ....................3

 MARKETNG 7005 Marketing Principles (M) ..........3

 4.4.3 18 units of Marketing courses must include:

 MARKETNG 7023 Consumer Behaviour (M) .........3

 MARKETNG 7024 International Marketing (M) .....3

 MARKETNG 7025 Marketing 
 Communications (M) .............................................3

  MARKETNG 7026 Market Research and 
Planning (M) ...........................................................3

 MARKETNG 7030 Marketing Ethics ......................3

 MARKETNG 7032 Strategic Marketing (M)* .........3

 *  MARKETNG 7032 Strategic Marketing (M)* is a capstone 

course for the M Com (Marketing) pathway, and as such 

must be taken in the final semester of study.

4.5  Master of Commerce 
(Performance Management)

4.5.1  To qualify for the degree of Master of Commerce 
(Performance Management), candidates must 
satisfy all conditions in 4.1 above.

4.5.2  In addition 12 units of Foundation courses 
presented must include:

  ACCTING 7019 Accounting Concepts 
and Methods (M) ...................................................3

 COMMERCE 7033 Quantitative Methods (M) ......3

 COMMGMT 7008 Management Practice (M) .......3

 ECON 7200 Economic Principles (M) ....................3

4.5.3  18 units of Management courses, 6 units must 
include the following core courses:

 COMMGMT 7006 Organisational Behaviour (M) ..3

 COMMGMT 7007 Strategic Management (M) .....3

 12 units to be chosen from 4.6.2 ........................12

4.6 Academic program
4.6.1 Foundation Courses

  ACCTING 7019 Accounting Concepts 
and Methods (M) ...................................................3

 COMMERCE 7005 Principles of Finance (M) ........3

 COMMERCE 7033 Quantitative Methods (M)  .....3

 COMMERCE 7041 Business 
 Communications (M) .............................................3

Academic Program Rules - School of Business
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 COMMGMT 7008 Management Practice (M) .......3

 ECON 7200 Economic Principles (M) ....................3

 MARKETNG 7005 Marketing Principles (M) ..........3

4.6.2  Discipline courses

 Accounting

 Specialisation courses

  ACCTING 7009 Auditing and Assurance 
Services (M) ...........................................................3

  ACCTING 7012 Commercial Law and Information 
Systems (M) ...........................................................3

 ACCTING 7014 Management Accounting (M) ......3

  ACCTING 7023 Advanced Financial 
Accounting (M) ......................................................3

 COMMLAW 7011 Corporate Law (M)  ..................3

 COMMLAW 7013 Income Taxation (M) ................3

 Advanced Specialisation courses

  ACCTING 7015 Advanced Financial
Reporting (M) .........................................................3

  ACCTING 7018 Public Sector and Not For Profit 
Accountability (M ...................................................3

  COMMERCE 7036 Knowledge Management 
and Measurement (M) ...........................................3

  COMMLAW 7016 Business Taxation 
and GST (M) ...........................................................3

 CORPFIN 7017 Financial Statement 
 Analysis (M) ...........................................................3

 Applied Finance

 CORPFIN 7017 Financial Statement 
 Analysis (M) ...........................................................3

  CORPFIN 7019 Portfolio Theory 
and Management (M) ............................................3

  CORPFIN 7020 Options, Futures and Risk 
Management (M)  ..................................................3

  CORPFIN 7021 Corporate Investment 
and Strategy (M)  ...................................................3

 CORPFIN 7022 Corporate Finance Theory (M) .....3

  CORPFIN 7023 Financial Modelling 
Techniques (M) ......................................................3

 CORPFIN 7039 Equity Valuation& Analysis (M) .....3

 CORPFIN 7040 Fixed Income Securities (M) ........3

  CORPFIN 7042 Treasury and Financial Risk 
Management (M) ...................................................3

  CORPFIN 7045 Wealth Management 
in China (M) ............................................................3

 ECON 7096 Econometrics IIID ..............................3

 ECON 7201 International Finance (M) ...................3

  ECON 7114 Money, Banking & Financial 
Markets IIID ...........................................................3

 

 Management

 COMMGMT 7006 Organisational Behaviour (M) ..3

 COMMGMT 7007 Strategic Management (M) .....3

  COMMGMT 7009 Structure and Performance
in Organisations (M) ..............................................3

  COMMGMT 7010 Optimising Human 
Performance (M) ....................................................3

  COMMGMT 7011 Corporate Governance 
and Globalisation (M .............................................3)

  COMMGMT 7012 Managing Social 
Responsibility (M) ..................................................3

   COMMGMT 7013 Strategic Evaluation 
& Control (M) ..........................................................3

  COMMGMT 7014 Strategic Compensation 
Management (M) ...................................................3

 Marketing

 Specialisation courses

 MARKETNG 7023 Consumer Behaviour (M) .........3

 MARKETNG 7024 International Marketing (M) .....3

  MARKETNG 7025 Marketing 
Communications (M) .............................................3

  MARKETNG 7026 Marketing Research and 
Planning .................................................................3 

 MARKETNG 7030 Marketing Ethics (M) ...............3

 MARKETNG 7032 Strategic Marketing (M) ...........3

 Advanced Specialisation courses

 MARKETNG 7027 Brand Management (M) ..........3

 MARKETNG 7028 E-Marketing (M) .......................3

  MARKETNG 7033 New Product Development 
and Innovation (M) .................................................3

 MARKETNG 7031 Relationship Marketing (M) .....3

4.6.3  Electives

  BUSINESS 7000 Social Challenges to Global 
Business ................................................................3

  COMMERCE 7041 Business 
Communications (M)*  ..........................................3

 ECOMMRCE 7004 Internet Commerce (M) ..........3

 ECON 7011 Consumers, Firms and Markets IID ..3

  ECON 7032 Public Economics IIID ........................3

  ECON 7036 International Trade & Investment 
Policy IID ................................................................3

 ECON 7070 Labour Economics IIID ......................3

  ECON 7141 Challenges Facing Economic 
Policy Makers .........................................................4

  Any other course from a postgraduate or honours 
program in the Faculty of Professions approved by 
the Head of Faculty or nominee.

 * Unless exempted, all international students are required to           

   undertake this course.

 Note: MBA electives will only be open to students meeting the 

2-year professional experience criterion.

 Academic Program Rules - School of Business 
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4.7 Graduation 
  Subject to Chapter 89 of the Statutes, candidates 

who have satisfied the requirements for any award 
of the University shall be admitted to that award at 
a graduation ceremony for the purpose.

5 Special circumstances
  When in the opinion of the relevant Faculty 

special circumstances exist, the Council, on the 
recommendation of the Faculty in each case, 
may vary any of the provisions of the Academic 
Program Rules for any particular award.

Academic Program Rules - School of Business
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Graduate Attributes
Master of Commerce (Accounting)
•   The ability to identify and analyse contemporary thinking and developments within the fields 

of accounting, auditing, business law and business systems, which are set in the context 
of the management and governance of organisations that interface with securities markets, 
governments and societies

•    An understanding of the application of accounting methods and techniques and their contribution 
to financial planning, control, performance measurement and decision-making by management 
and investors

•   Advanced critical and strategic thinking skills, capabilities and competencies in relation to 
accounting and business analysis issues and problems

•   Ability to apply technical and analytical skills, using relevant decision frameworks and empirical 
research evidence, to address specific accounting and business system problems

•   The ability to think creatively and generate innovative solutions by developing a capability in the 
accounting discipline that can record, analyse, report and interpret complex financial and other 
corporate information

•    Skills in identifying and solving accounting and business analysis problems emerging from 
strategic developments in practice and regulation

•    The ability to adopt multiple perspectives in applying planning, control and evaluation techniques 
to the operational, financial, and environmental dimensions of an organization and its sub-units

•   Ability to communicate ideas effectively in both informal group discussions and formal 
presentations

•    Ability to produce both complex research reports intended for review by academics and/or 
experts, and management reports intended for decision-making by general managers

•    Sound written and oral communication skills, particularly in relation to presenting articulate 
analyses and arguments

•   Proficiency the use of electronic databases, web searching, ethnographical investigative methods, 
and the preparation of multimedia presentations

•    A deep appreciation of continuous change and improvement in organisations and societies 

•   An understanding of the importance of lifelong learning in fields of accounting, regulatory 
frameworks, business systems and management

•    An awareness of their potential responsibilities as practising members of a professional 
accounting body

•    Ability to take a leadership role in their profession and the wider business community

•    A heightened understanding of ethical issues and dilemmas that will be faced as accounting 
professionals who advise and provide services to clients or managements

•   A sensitivity to cultural and social issues, particularly concerned with organisations that operate 
internationally.
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Graduate Attributes
Master of Commerce (Marketing)
Knowledge

•   An appreciation of basic principles and tools necessary to pursue further studies in the broad field 
of commerce

•   An in-depth understanding of the methods of techniques applied in marketing 

•   An understanding of the underlying theories and concept that inform alternative perspectives 
adopted in approaching issues and problems in marketing

•   An understanding of the features of professional and regulatory frameworks and institutions 
relevant to commerce

•    An understanding of the trends toward international convergence and divergence between 
different marketing systems

•    An understanding of the political, economic, social and cultural contexts determining different 
marketing systems

•   An understanding of diverse categories of norms and standards in national and international 
marketing systems and their means of implementation.

Skills

•   High level critical thinking and problem solving skills

•   Ability to evaluate and synthesise information and existing knowledge from a number of sources 
and experiences

•   Ability to appreciate the changing knowledge base of the marketing profession and to respond to 
the demand for change

•   Capacity to engage with current issues of significance in commerce and government

•   Ability to integrate accounting, finance, marketing and management skills so as to find 
progressive solutions for challenges of today’s businesses and societies

•   Capacity to apply marketing theory to respond to demands of the respective practice

•   Ability to recognise the limits of the professional discipline and a capacity to identify, develop and 
apply alternative methods to coincide diverging interests

•   Capacity to design and construct a logically compelling management report

•   Capacity to participate in teamwork

•   High level oral communication skills

•   High level written communication skills

•   The capacity to engage in life-long learning.

Attitudes and Values

•   A commitment to high levels of academic scholarship

•   A commitment to business ethics and an appreciation of social justice through organisations that 
pursue good governance and conform to legal and professional standards and societies norms

•   An appreciation of cultural diversity and sensitivity to the operation of commerce in this context.
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Graduate Attributes
Master of Commerce (Performance Management) 
•   Specialist understanding of techniques and concepts associated with ‘performance management’ 

which draws from a multidisciplinary base to provide a unique concentration on the management 
and evaluation of performance at the organisational, sub-unit and individual levels

•   An appreciation of the potential contribution to organisational management through engagement 
with, and integration of, the operational and strategic functions of organisations in their business 
and societal settings

•   The skills and discipline to search for, synthesise, organise and present performance information, 
using a range of methodologies and technologies

•    Analytic skills that can argue from both qualitative and quantitative evidence

•   The ability to think creatively and generate innovative solutions by developing a perspective in 
the management discipline that focuses directly on managing organisational performance in its 
multiple dimensions and from an interdisciplinary base

•   The ability to adopt multiple perspectives in applying planning, control and evaluation techniques 
to the operational, financial, human, social and environmental dimensions of an organization and 
its sub-units

•   Ability to communicate ideas effectively in both informal group discussions and formal 
presentations

•   Ability to produce both complex research reports intended for review by academics and/or 
experts, and management reports intended for decision-making by general managers

•   Proficiency the use of electronic databases, web searching, ethnographical investigative methods, 
and the preparation of multimedia presentations

•    A deep appreciation of continuous change and improvement in organisations and societies

•   An understanding of the importance of lifelong learning in fields of business and management

•    An awareness of their potential leadership roles in organisations and the wider community

•    A heightened understanding of ethical issues in the managing of organisational performance 
where trade-offs must be made between multiple stakeholders

•      Sensitivity to cultural and social issues, particularly concerned with organisations that operate 
internationally.
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Master of Commerce (Research)

1 General
1.1 This document must be read in conjunction with:

 (a)  the General Academic Program Rules for 
Master by Research Programs (see under 
Adelaide Graduate Centre, p.18)  and

 (b)  the Research Student Handbook, published by 
the Adelaide Graduate Centre.

  These documents explain procedures to be 
followed and contain guidelines on supervision 
and research for the degree of Doctor of 
Philosophy and the various Masters Degrees by 
Research, offered by the University.

  All students must comply with both the General 
Academic Rules and the rules following below, 
and procedures outlined in the Research Student 
Handbook. 

  In addition to the General Academic Program 
Rules for Masters by Research degrees, in this 
publication, the following discipline specific rules 
apply.

2 Admission
2.1  The Research Education and Development 

Committee may accept as a candidate for the 
degree of Master of Commerce any person who:

 a   has qualified for the degree of Bachelor of 
Commerce with First or Second-Class Honours 
at the University of Adelaide  or

 b   has qualified for another Honours degree 
which the Committee regards as being 
equivalent to a First or Second-Class Honours 
degree in Commerce of the University of 
Adelaide.

3 Enrolment
  In addition to Rules 9.1 - 9.3 of the General 

Program Rules, postgraduate students of the 
Business School are normally expected to attend 
the majority of research seminars in their field 
arranged by the School in each year of their 
candidature.
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1 Duration of program 
  To qualify for the degree, a candidate shall 

satisfactorily complete a program of study 
comprising four semesters of full-time study or 
equivalent part-time study. The maximum time 
permitted for completion of the program is eight 
years.

2 Admission 
2.1  An applicant for admission to the academic 

program for the degree of Master of Finance and 
Business Economics shall have qualified for a 
degree of the University of Adelaide, or a degree 
of another institution accepted by the Faculty for 
the purpose as equivalent.

2.2  The Faculty may, subject to such conditions as it 
may see fit to impose in each case, accept as a 
candidate for the degree a person who does not 
satisfy the requirements of Rule 2.1 above but 
who has presented evidence satisfactory to the 
Faculty of fitness to undertake the degree. 

2.3 Status, exemption and credit transfer
2.3.1  No candidate shall be granted status for courses 

with a total value of more than 12 units on account 
of courses presented for any other award except 
with permission from the program coordinator. 

2.3.2  Exemptions will be granted for up to 12 units of 
courses where, in the opinion of the program 
coordinator, the candidate has already presented 
a course/s for another award that contain(s) 
substantially the same material as any of the 
courses in the program. All exemptions granted 
must be replaced by courses chosen by the 
candidate from other parts of the program.

2.3.3  A candidate who has completed either the 
Master of Commerce (Applied Finance) or the 
Master of Applied Economics at the University 
of Adelaide and who applies for transfer to the 
Master of Finance and Business Economics may 
be granted full credit for the total units completed. 
A candidate who has been admitted to the Master 
of Commerce (Applied Finance) or the Master 
of Applied Economics and who subsequently 
satisfies the requirements for the Master of 
Finance and Business Economics must surrender 
their initial Master degree before being admitted 
to the award of Master of Finance and Business 
Economics. 

3 Assessment and examinations
3.1  There shall be four classifications of pass in any 

course for the Masters degree: Pass with High 
Distinction, Pass with Distinction, Pass with Credit 
and Pass.

3.2 a   A candidate shall not be eligible to attend for 
examination unless the prescribed work has 
been completed to the satisfaction of the 
teaching staff concerned. 

 b  For the purpose of this Rule, a candidate who 
is refused permission to sit for examination 
shall be deemed to have failed the 
examination.

3.3  A candidate who fails a course and wishes 
to repeat that course shall, unless exempted 
partially there from by the program coordinator 
or nominee, again complete the required work in 
the course to the satisfaction of the teaching staff 
concerned. 

3.4  A candidate who has failed a course twice may 
not re-enrol in that course except by special 
permission of the Faculty and then only under 
such conditions as may be prescribed. 

3.5 Academic Progress
  The Faculty may prescribe rules for review of 

academic progress. Any student who meets the 
requirements for review will be asked to show 
cause as to why they should be permitted to 
continue their studies. Students who cannot 
adequately explain poor academic performance 
may have their enrolment cancelled or restricted, 
and/or be precluded from undertaking further 
studies toward their program. 

4 Qualification requirements
4.1  To qualify for the degree of Masters of Finance 

& Business Economics, a candidate shall 
satisfactorily complete courses to the value of 48 
units including:

4.1.1 12 units of Foundation Courses:

  ACCTING 7019 Accounting Concepts 
and Methods (M) ...................................................3

 COMMERCE 7033 Quantitative Methods (M)  .....3

 or  

  ECON 7051 Economic and Financial Data 
Analysis (IID) ..........................................................3 

 CORPFIN 7005 Principles of Finance (M) ..............3

 ECON 7200 Economic Principles (M) ....................3

4.1.2 12 units of Finance courses:

  CORPFIN 7019 Portfolio Theory 
& Management (M) ................................................3

  CORPFIN 7020 Options, Futures and Risk 
Management (M) ...................................................3 

 CORPFIN 7039 Equity Valuation & Analysis (M) ....3

 CORPFIN 7040 Fixed Income Securities (M) ........3 

 Academic Program Rules - School of Business 
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4.1.3 12 units of Economics courses from:

 ECON 7001 Applied Econometric IIID ..................3

 or  

 ECON 7096 Econometrics IIID ..............................3

 ECON 7011 Consumers, Firms and Markets IID ..3 

  ECON 7071 Macroeconomic Theory 
and Policy IID .........................................................3

 ECON 7201 International Finance (M)  ..................3

 or  

   ECON 7036 International Trade and Investment 
Policy IID ................................................................3

4.1.4 6 units of discipline specific courses:

 A further 6 units of Finance courses from 3.1  or

 a further 6 units of Economics courses from 3.2

4.1.5  6 units of electives to be selected from Courses 
listed in 3.1, 3.2 and 3.3 below, including 
7041 Business Communication (M). Unless 
exempted, all international students are required 
to undertake a specialist course 7041 Business 
Communications (M). This course may be 
presented in lieu of an elective.

4.2  Academic program 
4.2.1 Finance

 CORPFIN 7017 Financial Statement Analysis (M) .... 3

  CORPFIN 7021 Corporate Investment 
& Strategy (M) .......................................................... 3

 CORPFIN 7022 Corporate Finance Theory (M) .....3

  CORPFIN 7023 Financial Modelling 
Techniques (M) ......................................................3

  CORPFIN 7042 Treasury and Financial Risk 
Management (M) ...................................................3

  ECON 7096 Econometrics IIID ..............................3

  ECON 7114 Money, Banking and 
Financial Markets IIID ............................................3

 ECON 7201 International Finance (M) ...................3

4.2.2 Economics

 ECON 7001 Applied Econometrics IIID .................3

 ECON 7011 Consumers, Firms & Markets IID ......3

  ECON 7016 Resource and Environmental 
Economics IIID ......................................................3

 ECON 7032 Public Economics IIID ........................3

  ECON 7036 International Trade 
and Investment Policy IID ......................................3

 ECON 7044 International Finance IIID ...................3

 ECON 7050 International Economic History IIID ..3

  ECON 7051 Economic and Financial 
Data Analysis IID ....................................................3

 ECON 7058 Development Economics IIID ............3

  ECON 7062 Strategic Thinking ................................  
for Decision Making IIID ........................................3

  ECON 7071 Macroeconomic Theory 
and Policy IID ........................................................ 3

 ECON 7072 International Trade IIID ......................3

 ECON 7075 Mathematical Economics IID ............3

 ECON 7096 Econometrics IIID ..............................3

 ECON 7205 Public Finance IIID .............................3

4.2.3 Electives

  Any course from a postgraduate or honours 
program offered by the Faculty of the Professions 
with approval of/by the Program Director. 

 Note: MBA electives will only be open to students meeting the 

2-year professional experience criterion.

4.3 Graduation 
  Subject to Chapter 89 of the Statutes, candidates 

who have satisfied the requirements for any 
award of the University shall be admitted to that 
award at a graduation ceremony for the purpose.

5 Special circumstances
  When in the opinion of the relevant Faculty 

special circumstances exist, the Council, on the 
recommendation of the Faculty in each case, 
may vary any of the provisions of the Academic 
Program Rules for any particular award.

Academic Program Rules - School of Business
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Graduate Attributes
Master of Finance and Business Economics
Knowledge

•    Knowledge and understanding of the content of the fields of finance and business economics at 
advanced levels that are internationally recognised.

Specifically, the program will:

•   The ability to analyse, evaluate and synthesise information from a wide variety of sources and 
experiences relevant to the fields of finance and business economics

•   Knowledge of the key factors involved in economic and financial decision-making processes.

Skills

•   A growth in critical thinking and problem-solving skills with respect to the fields of finance and 
business economics

•   Ability to evaluate and synthesise information and existing knowledge from a number of sources 
and experiences

•   The significant improvement in their ability to take a leadership role in business and in public 
sector organisations and a commitment to the highest standards of professional endeavour

•    Capacity to engage with current issues of significance in commerce and government

•    Ability to recognise the limits of the professional discipline and a capacity to identify, develop and 
apply alternative methods to coincide diverging interests

•   Capacity to participate in teamwork

•     High level oral communication skills

•   High level written communication skills

•   The capacity to engage in life-long learning.

Attitudes and Values 

•   A commitment to high levels of academic scholarship

•    A commitment to business ethics and an appreciation of social justice through organisations that 
pursue good governance and conform to legal and professional standards and societies norms.
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1 General
1.1 This document must be read in conjunction with:

 a  the General Academic Program Rules for 
Professional Doctorate Degrees (see under 
Adelaide Graduate Centre p.11)  and

 b  the Research Student Handbook, published by 
the Adelaide Graduate Centre.

  These documents explain procedures to be 
followed and contain guidelines on research and 
supervision for research degrees offered by the 
University.

  All students must comply with both the General 
Academic Program Rules for Professional 
Doctorate Degrees and the rules following below, 
and the policy and procedures outlined in the 
Research Student Handbook.

  In addition to the General Academic Program 
Rules for Professional Doctorate Degrees in this 
publication, the following program specific rules 
apply to the Doctor of Business Administration.

2   Academic standing (Rule 2.1 below overrides 
Rules 4.1-4.5 of the General Academic Program 
Rules for Professional Doctorate Degrees.)

2.1   The academic standing required for acceptance as 
a candidate for the degree shall be:

 i  a coursework business-related degree of 
Master, plus at least five years of approved 
relevant work experience  and 

 ii  a relevant Honours degree of Bachelor of 
at least a IIA Standard or the equivalent 
introduction to research as approved by the 
Committee, for example, the University of 
Adelaide’s Master of Business Research. 

3  Duration of candidature 
  The normal program duration for the Doctor of 

Business Administration will be three years of full 
time equivalent (FTE) study.

4  Work for the degree
4.1   A doctoral thesis will comprise a conventional 

written narrative presented as typescript.

Doctor of Business Administration 
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