Master of Business Law/Master of Applied Finance

Master of Business Law/Master of Commerce

Master of Business Law/Master of Commerce
(Marketing)

Master of Business Law/Master of Professional
Accounting

These Program Rules should be read in conjunction with the University’s policies
(http://www.adelaide.edu.au/policies).
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Duration of program

To qualify for the combined degree, a candidate shall satisfactorily complete a program of study
comprising five semesters of full-time study or equivalent part-time. The maximum time
permitted for completion of the program is eight years, subject to special permission from the
Faculty to complete over a longer period.

Admission requirements

An applicant for admission shall have qualified for a Bachelor degree of the University of
Adelaide or a Bachelor degree of another institution accepted by the Faculty for the purpose as
equivalent, other than a Bachelor of Laws (or an equivalent degree).

The Faculty may subject to such conditions as it sees fit to impose in each case, accept as a
candidate for the degree a person who does not satisfy the requirements of Rule 2.1 above, but
who has presented evidence satisfactory to the Faculty of fithess to undertake the work for the
degree.

On satisfying the admission requirements for entry to the Master of Business Law/Master of
Commerce, students will enrol in a program of study to allow them to qualify for one of the
following degrees:

Master of Business Law/Master of Commerce

Master of Business Law/Master of Professional Accounting

Master of Business Law/Master of Applied Finance

Master of Business Law/Master of Commerce (Marketing)

Status, exemption and credit transfer

The Faculty may, on the basis of a candidate’s prior studies, waive the need for that candidate to
complete one or both of the Foundation courses. Any course for which an exemption has been
granted must be replaced with an Advanced course. For the purposes of fulfilling the
requirements of Accounting, Applied Finance or Marketing, a minimum of 15 units of new
courses from the relevant discipline must be selected that have not been presented towards
another degree.

The Faculty may also grant credit towards the program, with or without conditions, as follows:

a up to a maximum or 18 units for equivalent graduate level studies completed at another
tertiary institution

or

b up to a maximum of 9 units completed towards a compatible degree of the University of
Adelaide, other than those listed in paragraph (c)

or

¢ up to a maximum of 24 units completed towards the Graduate Certificate of Business Law
and/or Graduate Diploma of Business Law at the University of Adelaide.

A candidate, who fails a course and wishes to repeat that course shall, unless partially exempted
by the Faculty, again complete the required work in the course to the satisfaction of the teaching
staff concerned.

In determining a candidate’s eligibility for the award of the degree, the Faculty may disallow any
course completed more than 10 years ago. Where a course is disallowed under the rule, a
student will be required to undertake such additional or special programs of study as the Faculty
deems appropriate.
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Assessment and examinations

There shall be four classifications of pass in any course for the combined degree: Pass with High
Distinction, Pass with Distinction, Pass with Credit and Pass.

A candidate shall not be eligible to attend for examination unless the prescribed work has been
completed to the satisfaction of the teaching staff concerned.

For the purposes of this Rule, a candidate who is refused permission to sit for examination shall
be deemed to have failed the examination.

A candidate who fails a course and wishes to repeat that course shall, unless exempted partially
therefrom the Faculty, again complete the required work in the course to the satisfaction of the
teaching staff concerned.

A candidate who has failed a course twice may not re-enrol in that course except by special
permission of the Faculty and then only under such conditions as may be prescribed.

Qualifications requirements
A candidate shall satisfactorily complete courses to the value of 60 units, as follows:

Foundation courses
18 units of foundation courses:

ACCTING 7019 Accounting Concepts and Methods (M) .........oiiiiiiiiieiii i e e e e e 3
(required for Accounting stream)

ECON 7200 Economic PrinCIPIES (M) ...ttt e et e e e s st e e e e s e e san e e e e e e e s e s nnbnneeeeeeesesnnnnnes 3
COMMERCE 7033 Quantitative Methods (M) ... s s s s s s e e s e s e e e e e s e e e e e e e e e e e e e e 3
(required for Accounting stream)

LAW 7157 Introduction 10 BUSINESS LAW ......ceiiiiiiiiiiiiiiii ettt e s s e s e e e e e s e s sbnn e e e e e e e snnnnees 6
and (compulsory for Marketing)

MARKETNG 7005 Marketing PrinCiples (IM) ....c.oiueeeiiiieie et s e s e s e smne e e s snreeeennnee 3
or (compulsory for ACCOUNTING OF FINAMNCE) ...........uuuuieiiieiciiiieiee e cccteee s e s st e s e e s s e s te e e e e s s e s st e e ee e e s s e s snranaeeee s
CORPFIN 7005 PrinCiples Of FINANCE....cciiiiiiiiiiiiiei ettt e e e e e e e s e s sbnr e e e e e e e e s nnrreeeeeeeeannn 3

Business Law courses

24 units of Business Law courses selected from those on offer each year, or any other course
approved by the Faculty.

Commerce courses
18 units of Commerce courses of which at least 12 units must be selected from one discipline:

Accounting

ACCTING 7009 Auditing and Assurance ServiCes (IM)* ... ar e e 3
ACCTING 7014 Management ACCOUNLING (IMY*# ..ot e eeee ettt se st n s s sttt nananens 3
ACCTING 7015 Advanced Financial REporting (IM).........cueiiiiiiiiiiiiees ettt e e e 3
ACCTING 7017 Financial Statement Analysis (IM).......cooooiiiiiii e 3
ACCTING 7018 Public Sector and Not-For-Profit Accountability (M) .......cccooeeeiiiiiiiiie e 3
ACCTING 7020 Intermediate Financial Reporting (M)*# ..............cooeurereuseeeeeeeeeeeseesse s es st sesassssnses 3
ACCTING 7023 Advanced Financial Accounting IMYEFE ettt et et et e st es e ann et et et ee e s e enenenenenens 3
COMMERCE 7021 Commercial Law and Information Systems (M)EF et e e ee s e e e eeeeeteseeneeeesaeneenens 3
COMMERCE 7036 Knowledge Management and Measurement (M) ........cccco i 3
COMMLAW 7011 Corporate Law (MYFH et e ettt et et et e s e e et et es et e s et et et eenanaesenesene et e et et et et esenenenenenerens 3
(01011 1\, 1WA\ VAV Lo R 3 [ ToTo Y o [T 1K= D=1 o o TN (Y 3
COMMLAW 7016 Business Taxation and GST (M) ......oouuuuiiiiiiiiiiiiiie e eereetie e s e e e s e s s s s s s e ssba s s e s sressbaas s seseresssans 3

*All seven courses are required for eligibility to the CA program.
#All five courses are required for eligibility to the CPA program.
Applied Finance

ACCTING 7017 Financial Statement ANalysiS (IM)......cci it srrre e e s s e rr e e e s s e e s anra e e e e e e eeenas 3
CORPFIN 7019 Portfolio Theory and Management (M) .......c.eeui i s 3
CORPFIN 7020 Options, Futures and Risk Management (M) .........ccceiiiiiiiiiieini i ee e 3

CORPFIN 7021 Corporate Investment and Strategy (M).....c.ioi i 3



CORPFIN 7022 Corporate FINaNce Theory (M) ...ttt ettt e e s ssaare e e e e s s s nssnnaeeeeeseennes
ECON 7114 Money, Banking and Financial Markets llID ... e sine e e e e ennnees
CORPFIN 7039 Equity Valuation and Analysis (IM)..........euiioiiiiiiiiieie et e e e e e e e e e
CORPFIN 7040 Fixed INCOME SECUIITIES (IM) ..iiiuriiiiiiieiiieiiiie e et e e e e serab e s e e e e e esraa e s e s e s e s aban e seseresnnanseesesenssnnnns
CORPFIN 7042 Treasury and Financial Risk Management (IM) ........ccooooiiiiiiiii o
CORPFIN 7044 Financial Planning (M) ..coeei oot e e e e e e e e s s e snsana e e e e e e s s e nnnneeeeeeeeanan
ECON 7044 International FINANCE D .......cccueiiiiieieieriei e s e e e s s mn e e s e e e s s nne e s smneeessnneeesennee
Marketing

MARKETNG 7023 Consumer BENAVIOUT (IV]) ... ..ccciiiiiiiiieieieiiie et s e s e e st eesbe s e s e e s eesanae s e s s s eeasannneseeeeesssannsesesenens
MARKETNG 7024 Developing Global Markets (M) .......coeui oo e e e e ine e e e e e nnnees
MARKETNG 7025 Integrated Marketing Communications (IM)........ccoooi i
MARKETNG 7026 Marketing Research for Decision Makers (M) .......cccuuieeieiiiiiiiiiieie e e e
MARKETNG 7030 Marketing EthiCs (IM) ..c.ooueeeiiiieie et e s e s e e e s snn e e s nnnee
MARKETNG 7032 Strategic Marketing (M) .....cocei oo ee e s s ree e e e s s e s an e e e e e s e s snnnnae e e e e e sennnnnnns
Electives

COMMERCE 7041 Business CommuNICAtioNS (IV]) .....ccuiiiiiirienieriieietsieesesiesseessess e seessessesssesssessessssssesssessessssssessesssssnssnsenas

(unless exempt—all international students are required to take Business Communications [in
lieu of one elective])

BUSINESS 7000 Social Challenges to Global BUSINESS.........ccuuiiiiiiiiiiiiiiiee s ee e s se e e e e s sssrasee e e e e s s e snnnees
ECOMMRBCE 7004 Internet COMMEICE (M) .....iiiiiiiiie ettt eee e s e e e e e es s e s s e s e sbaa s e s s s e eababas s eaesessbanassseserens
4.1.3.1 Master of Business Law/Master of Professional Accounting

18 units of Accounting courses selected from 4.1.3 or such courses as approved by the
Executive Dean of the Professions or nominee.

**Students undertaking Income Taxation (M) and Corporate Law (M) may present these courses in lieu of
Corporate Law and Revenue Law from the Business Law courses in 4.1.2.

4.1.3.2Master of Business Law/Master of Applied Finance

18 units of Applied Finance courses selected from 4.1.3 or such courses as approved by the
Faculty, including:

CORPFIN 7019 Portfolio Theory and Management (M) .....c..ooo it e e e
CORPFIN 7020 Options, Futures and Risk Management (M) ..........coooiiiiiiiiiin e
CORPFIN 7039 Equity Valuation and ANalysis (IM)..........uuiiiiiiiiiiiiieies et e e e e e e e nnn e e e e e e e e e
CORPFIN 7040 Fixed INCOME SECUITIES (IM) ..ccuueeiiiiiiiiieiie ettt e e e s e e e e e aa e s e s e s e s abaa e s e s e resabana s seseresnsans
4.1.3.3Master of Business Law/Master of Commerce (Marketing)
18 units of Marketing courses selected from 4.1.3 or such courses as approved by the Faculty,
including:
MARKETNG 7023 Consumer Buying Behaviour (M) ...t e e
MARKETNG 7025 Integrated Marketing Communications (IM) ........ccviereiimninnennieses e
MARKETNG 7024 Developing Global Markets (IM) .......couuiooiieiiieiees et e e snr e e e e e s nnnees
MARKETNG 7026 Marketing Research for Decision Makers (M) ........ccuuuieiiiiiiiiiiiieie i sevneee e e
MARKETNG 7030 Marketing EThICS (M) .....uuiiiiiiii ittt e e e s s st ee e e e s s e s b ae e e e e e s e s nnnnnaeeeeeesennnnnnns
MARKETNG 7032 Strategic Marketing (IM) .....cooiueeeiiiii et e e s e e
Strategic Marketing (M)* is a capstone course for the Marketing pathway, and as such must be taken in the
final semester of study.
4.2  Graduation

Subject to Chapter 89 of the Statutes, candidates who have satisfied the requirements for any
award of the University shall be admitted to that award.

5 Transitional arrangements for pre-2010 candidates

5.1 Where a candidate has, prior to 2010, completed LAW 7094 Principles of Australian Law as a 4-
unit course, they will be entitled to credit for LAW 7111, plus an additional 1 unit of unspecified
credit towards the Business Law course requirements.

5.2 Where a candidate has, prior to 2010, completed LAW 7092 Contractual Relations as a 4-unit
course, they will be entitled to credit for LAW 7085, plus an additional 1 unit of unspecified credit
towards the Business Law course requirements.



5.3

Where a candidate has, prior to 2010, completed LAW 7093 Negligence and Intentional Wrongs,
this will count as 4 units towards the Business Law  course requirements.

Special circumstances

When in the opinion of the relevant Faculty special circumstances exist, the Council, on the
recommendation of the Faculty in each case, may vary any of the provisions of the Academic
Program Rules for any particular award.



