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Outline

Background

* Consumer trends and food purchasing drivers
* Segmentation - people are not all the same

* Brain systems and behavioural contexts

* Personal and cultural values associated with different interests
in food

Our recent research

* Shopping behaviours

* Views of school food policies; F&V policies
* Environmental beliefs and behaviours

* Consumers’'Food and health concerns

* Food knowledge required by consumers
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Consumer Trends: Migration to the Poles ugh:
2008)~
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Drivers of food purchasing

Taste

* Price

 Convenience
 Consumer values issues
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Finer Foods

_ 16%
Convenience

21%

Healthy 10%

Mainstream 25%

Mid-market 45%

Price Sensitive
17%

Less Affluent 28%
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Consumers are people

* Consumers are people in a buying situations which
permit them to do some things only (buy) - they
may operate differently elsewhere.

 All sorts of people have different views about food.
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Two brain systems influence
behaviour

1. Reflective system — cognition etc.

2. Automatic system - emotions, contextual
cues - point of sale

* Today we are focusing on the reflective
system
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MINDSPACE UK cabinet Office 2011

Messenger we are heavily influenced by who communicates information

Incentives our responses to incentives are shaped by predictable mental
shortcuts such as strongly avoiding losses

Norms we are strongly influenced by what others do

Defaults we ‘go with the flow’ of pre-set options

Salience our attention is drawn to what is novel and seems relevant to us
Priming our acts are often influenced by sub-conscious cues

Affect our emotional associations can powerfully shape our actions
Commitments we seek to be consistent with our public promises, and

reciprocate acts

Ego we act in ways that make us feel better about ourselves
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People differ - Influences on consumer
attitudes, views and behaviours

* Gender

e Marital & parental status

e SES: Education, income, occupation
» Ethnicity

* Age

e Locality

* World views - values
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Cultural values and social belief systems

* Values systems

* Social ideologies
* Beauty, health, materialism, equity
 Culture of fear and risk averseness (Furedi)
* Cultural cognition project (Yale)
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180 degrees

Schwartz
Values Openness to __——_, opposition/conflict
model Change o -
/ Self-
Transcendence

Self- Universalism

Dir 'cu.. Socal Justice,
Creativity, Equality

Conservation

Self-
Enhancement

Basic Human Values: Theory, Methods, and Applications - Shalom Schwartz
A Theory of Values and Cognitiva Style in Corporate Governance - Amir Licht
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Credence value logos - increasing use

Animal Welfare

AV
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Shopping behaviours (victoria, n=1100)

Universalism

0.36

Self-direction

Tradition

Age

Education

inimizatio

Income

Worsley, Wang, Hunter, Appetite 2010
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View of school food policy by equity-
harmony values (victoria, 2004, n = 371)

Policy action High
Eqwty Eqwty theEqwty

Governments should pass regulations to
prevent schools selling unhealthy foods and

drinks

All soft drink and confectionery vending 60 71 81
machines should be banned from schools

School canteens should not sell hot chips 35 43 56
Chocolate fundraisers are fine 61 41 45
It is okay for school canteens to sell cola 36 19 16
Primary schools should have a fruit and veg 60 70 78
garden

Worsley Health Education Research 2006,
21(6): 848-868
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Fruit and Vegetable policy support
VicHealth study 2009 (n =511)

Policy proposal % %

support | oppose

Ban TV advertising of EDNR8 foo/ds i n ch
hours

Ban TV advertising of the EDNP foods altogether 51 21

Subsidies to keep F&V costs down 85 4

Tax EDNP foods to promote F &V 35 36

Ensure fresh and canned F&V country of origin is labelled 95 0

Government F&V campaigns are a waste of money 20 51
Population Sp|i'[ by Universalism Worsley, Thomson, Wang, Health Prom Int 2011;

Worsley and Morgan, Amer J Health Prom, in press.
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Environmental Attitudes & Behaviours
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Australians’ attitudes to the food
environment wicoria, n=223)

Food Environment Beliefs & Behaviours % Strongly
Agree
Food manufacturers using less packaging 50
Composting household food scraps 41
Consumers buying food that has been grown locally 39

Farmers caring more for the environment (e.g. fewer pesticides, less 35
water)

Supermarkets charging customers for plastic bags 26
Consumers buying organic products 13
Consumers eating less meat 6

Worsley & Lea, Appetite,2008, 50:207-214
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Environmental behaviour by
environmental belief tertiles (victoria n=223

Compost household food scraps

Buy locally grown food 49 46 37 63

Use own carrier bags 27 18 27 38

Buy organic products 20 3 9 33

Eat less meat 20 11 15 33

Avoid non-environmentally friendly packages 15 5 22 32
p<0.001 Worsley & Lea, Appetite,2008, 50:207 - 214
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Food & Health Concerns
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Perceived importance of food concerns Mean  Std Dev

(Victoria, 2007, n = 1107) 5 pt
scale
1 Clean handling of food in shops 3.72 617
2 The microbiological safety of imported foods 3.65 705
3 The safety of drinking water 3.62 780
4 Chemical additives in foods 3.49 837
5 The links between food and heart disease 3.51 .765
6 Enforcement of food regulations 3.47 842
7 Eating too many fatty foods 3.45 .842
8 High salt content in many processed foods 3.35 843
9 The cost of basic foods 3.35 846
10 Poverty in Australia 3.27 890
11 TV advertising of ‘junk’ food to children 3.17 1131

12 Uncertainty about what is in foods 3.16 1011
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Prediction of women’s food concerns (victoria, n =662,

2008, 40+ years)
weight &
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Worsley, Wang, Hunter 2011
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Where to next with food & health
concerns research?

* Broaden coverage of concerns
* Set up longitudinal monitoring
* Examine influence of media

e Examine links with purchasing and
consumption
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Need to monitor public opinion — are we
getting our messages across?

General:

Health

Safety

Equity and security
Environment

Economic sustainability
New technologies

Categories: meat, dairy, F&V, etc
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Sustainability: what do people know about
the key issues?
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The environment

climate change

Rockstrom et al,
Nature 2008

How many people know or care about this?
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What should we know about food?

Consumers’ Food knowledge study
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Preliminary Qualitative study results

CONSUMER ISSUES
. Nutritional aspects of food

. Preparation and cooking

. Food safety

. How to read food labels

. Primary production

. Food processing & distribution

OV WNR

~N

. Food marketing & regulation
8. Food terminology (e.g.
"organic", "additives"

9. Appropriate serve sizes
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CITIZEN ISSUES
1.Environmental impact of food
2.Fair trade

3.Social justice and food

4.Food equity

5.Animal welfare

6. How to make ethical decisions
about food

7. Where food comes from
8.Food insecurity- individual &
household

9. Food insecurity- national &
global




What do consumers need to know
about food?

If you would like to have your say, contact:

limin@uow.edu.au
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Conclusions

* Many people are concerned about sustainability.
* Butnotall are

* Interest in sustainability related to world
views/values

* We can expect big changes in coming years

— we need to monitor public views and factors which
may influence them.
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Thank you!

tonyw@deakin.edu.au
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Consumers’' food and health concerns

* Top 10 over 10 years
* Predictors of food concerns

* What are consumers interested in? Consumer
concerns — our mapping note links between
universalism and BMI; some surprises
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Food interests reflect different cultural values

* Teenagers, gender equity and FFQ
* Eating
* Shopping

Food and health concerns
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Prediction of older women'’s eating
habits. (Victoria,n =531)
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0.18 chocolate & Worsley, Wang, Hunter, submitted to

junk food IJBNPA 2011
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Social ideologies and food consumption
(Victoria, n= 302, women 55-70, 2007)
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