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Mainstream 25%

Convenience 

21%

Price Sensitive 

17%

Traditional 11%

Healthy 10%

Up-market 27%

Mid-market 45%

Less Affluent 28%

Finer Foods 

16%

Mainstream 25%

Convenience 

21%

Price Sensitive 

17%

Traditional 11%

Healthy 10%

Up-market 27%

Mid-market 45%

Less Affluent 28%

Finer Foods 

16%

Source: Tesco 

* 84% shoppers buy Value lines

64% shoppers buy both Value and Finest

Tesco Lifestyles
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Worsley, Wang, Hunter, Appetite 2010

Age

Education

Income

Universalism

Self-direction

Tradition

Pre-planning

Price

minimization

Quality

Females

0.22

0.28

0.36

0.12
0.16

0.22

-0.19

-0.18

-0.28

0.14

-0.14

0.11

0.2



Policy action Low  
Equity

Mid 
Equity

High 
theEquity

Governments should pass regulations to 
prevent schools selling unhealthy foods and 
drinks

20 40 54

All soft drink and confectionery vending 
machines should be banned from schools

60 71 81

School canteens should not sell hot chips 35 43 56

Chocolate fundraisers are fine 61 41 45

It is okay for school canteens to sell cola 36 19 16

Primary schools should have a fruit and veg 
garden

60 70 78

Worsley Health Education Research 2006, 

21(6): 848-868



Policy proposal % 
support

% 
oppose

Ban TV advertising of EDNP foods in children’s viewing 
hours

78 7

Ban TV advertising of the EDNP foods altogether 51 21

Subsidies to keep F&V costs down 85 4

Tax EDNP foods to promote F &V 35 36

Ensure fresh and canned F&V country of origin is labelled 95 0

Government F&V campaigns are a waste of money 20 51

Population split by Universalism Worsley, Thomson, Wang, Health Prom Int 2011; 

Worsley and Morgan, Amer J Health Prom, in press.





Food Environment Beliefs & Behaviours % Strongly 
Agree

Food manufacturers using less packaging 50

Composting household food scraps 41

Consumers buying food that has been grown locally 39

Farmers caring more for the environment (e.g. fewer pesticides, less 
water)

35

Supermarkets charging customers for plastic bags 26

Consumers buying organic products 13

Consumers eating less meat 6

Worsley & Lea, Appetite,2008, 50:207-214



Environmental behaviour % often low mid hi

Compost household food scraps 51 38 46 67

Buy locally grown food 49 46 37 63

Use own carrier bags 27 18 27 38

Buy organic products 20 3 9 33

Eat less meat 20 11 15 33

Avoid non-environmentally friendly packages 15 5 22 32

p<0.001 Worsley & Lea, Appetite,2008, 50:207 - 214





Perceived importance of food concerns 
(Victoria, 2007, n = 1107)

Mean

5 pt 

scale

Std Dev

1 Clean handling of food in shops 3.72 .617

2 The microbiological safety of imported foods 3.65 .705

3 The safety of drinking water 3.62 .780

4 Chemical additives in foods 3.49 .837

5 The links between food and heart disease 3.51 .765

6 Enforcement of food regulations 3.47 .842

7 Eating too many fatty foods 3.45 .842

8 High salt content in many processed foods 3.35 .843

9 The cost of basic foods 3.35 .846

10 Poverty in Australia 3.27 .890

11 TV advertising of ‘junk’ food to children 3.17 1.131

12 Uncertainty about what is in foods 3.16 1.011



Worsley, Wang, Hunter 2011
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How many people know or care about this?

Rockstrom et al, 

Nature 2008





CONSUMER ISSUES
1. Nutritional aspects of food
2. Preparation and cooking
3. Food safety
4. How to read food labels
5. Primary production
6. Food processing & distribution

7. Food marketing & regulation
8. Food terminology (e.g. 
"organic", "additives"
9. Appropriate serve sizes

CITIZEN ISSUES
1.Environmental impact of food
2.Fair trade
3.Social justice and food
4.Food equity
5.Animal welfare
6. How to make ethical decisions 
about food
7. Where food comes from
8.Food insecurity- individual & 
household
9. Food insecurity- national &   

global
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age

smoke

ex-smoke

education

marital

status

income

BMI

unconstrained

eating

traditional

eating style

gulping

chocolate &

junk food

Females

glasses

of alcohol

0.38

-0.15
-0.39

-0.58

0.17

0.32

-0.18

-0.19

0.12

-0.19

-0.11

-0.21

0.17

0.28

0.220.16

-0.18 Worsley, Wang, Hunter, submitted to 

IJBNPA 2011



Wang, Worsley, Cunningham Appetite 2009


