
Artwork required
Only complete electronic artwork will be accepted.  For quality 
control purposes all artwork supplied must be accompanied 
with a full colour proof.

Format  Acceptable fi le formats include PDF, TIFF or EPS.

Resolution  Files must be no less than 300dpi.

Fonts  All fonts in PDF and EPS fi les must be converted to paths.

For more information contact:
David Ellis, Editor
Phone: (08) 8303 5414
Email: adelaidean@adelaide.edu.au

Publication Dates and Deadlines – 2008

Specifi cations

Colours
4 colour process throughout.

Size
220mm wide x 310mm high.

Pages
Standard print run is 20 pages.

FREE Publication

December 2007 | Volume 16  |  Number 10

No turning back 
on our fast food habits

Is fast food intake so entrenched 
in Australians’ eating habits that 
more should be done to promote 
healthier fast food options, instead 
of trying to prevent people from 
eating fast food altogether?

That is one of the questions 
being raised in a new study by a 
University of Adelaide PhD student, 
who has been researching the 
social behaviour behind fast food 
consumption in South Australia.

Emily Brindal is a University of 
Adelaide PhD student based at 
CSIRO Human Nutrition, and is part 

of the NOBLE (Nutrition Obesity 
Lifestyle and Environment Studies) 
research group.

Ms Brindal studied 528 South 
Australians to gain a better 
understanding of the kinds of fast 
foods being consumed, how often, 
and under what circumstances.

“Fast food items are generally 
known to be high in fat, and 
previous studies have shown that 
fast food consumers tend to be 
heavier,” Ms Brindal said.

“At the same time, ABS (Australian 
Bureau of Statistics) fi gures show 
that eating out has increased in the 
last 20 years, and fast foods account 
for a high proportion of these meals.

“Therefore, unravelling fast food 
consumption as part of everyday 
living is going to be important in 
better understanding how we can 
attack weight gain and obesity in the 
community,” she said.

Ms Brindal found that, on average, 
the people surveyed visited one of 
the major fast food chains 3.4 times 
a month.  They consumed almost 
3700 kilojoules (885 calories) per visit 
(or 40% of the daily kJ intake), and 
most ate fast food with at least one 
other person, usually their partner.  
Almost 70% bought their fast food 
using a drive-thru or got takeaway.
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