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12.
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Ed., by Neal C., Quester P.G. and Hawkins D., IRWIN/McGraw-Hill, 1999, pp c¢s5.2-5.

Spastic Centres of South Australia Inc. in Consumer Behaviour Implications for Marketing
Strategies. 2" Australasian Ed., by Neal C., Quester P.G. and Hawkins D., IRWIN/McGraw-Hill,
1999, pp cs5.5-12.
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Australasian Ed., by Quester P.G., McGuiggan R., McCarthy E.J., and Perreault W.D., McGraw-
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The Watt Watcher in Basic Marketing: A Managerial Approach, 3 Australasian Ed., by Quester
P.G., McGuiggan R., McCarthy E.J., and Perreault W.D., McGraw-Hill/lrwin, 2001, p 242.
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Quester, McGuiggan, McCarthy, and Perreault, McGraw-Hill/lrwin, 2001, pp 513-14.
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23. Y.K. Gourmet Cakes in Consumer Behaviour Implications for Marketing Strategies. 3"
Australasian Ed., by Neal C., Quester P.G. and Hawkins D., McGraw-Hill/lrwin, 2002, pp 458-60.
(with Darley G, Cheong T and Karunaratna A.)

24. BRL Hardy Wines in Consumer Behaviour Implications for Marketing Strategies. 3" Australasian
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25. Interior Joinery & Furniture Pty Ltd in Consumer Behaviour Implications for Marketing Strategies.
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** While these cases are included in my textbooks, they were independently submitted and assessed by
reviewers before being accepted and should therefore be considered as distinct publications from that of the main
text.
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