
Agribusiness Master Class - Module 2

Developing the skills to tackle real-world agribusiness 

research problems in developing countries



Agribusiness Master Class 
(AMC)

Write down ONE 
expectation from 
the AMC on a card



Learning Outcomes

 Identify real-world issues, 
opportunities and constraints 
in market, consumer research 

 Identify and define relevant 
and important research 
questions;

 Apply methods in consumer, 
market research;

 Apply appropriate 
experimental design and 
sampling methods; 



Learning Outcomes

 Develop effective communication, 
facilitation and data collection skills;

 Analyse and present results and 
conclusions; and

 Effectively communicate results and 
findings both orally and in brief 
written reports; 



Agenda
Day 1

• Market trends and implications in agri-food chains  

• Basics of market research: market fundamentals

• Case studies

Day 2

• Application of Market Fundamentals  - with examples

• Markets versus Marketing and Market Segmentation

• Mini projects – overview, team formation & research questions

Day 3

• Consumer Market Segmentation 

• Consumer Research and Behaviour /Consumption

• Consumer Research Methods; Case studies 

• Mini project - preparation for field day



Agenda

Day 4

• Mini project field day & data 
analysis + preparing for 
presentation

Day 5

• Lessons learned on field day

• Team presentations

• Recap

• Evaluation

• Closing



ENJOY!


