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Media Brief
PRODUCT/ CAMPAIGN:
WHAT ARE THE KEY OBJECTIVES (What are we trying to achieve?)?
HOW WILL THE CAMPAIGN BE MEASURED? 
WHAT CAN YOU TELL US ABOUT THE PRODUCT/CAMPAIGN?
PREVIOUS CAMPAIGN INSIGHTS:
CAMPAIGN PERIOD:
TARGET AUDIENCE (Demographics, Lifestyle, etc.):
MARKETS/REGIONS/SUBURBS:
ANY PREFERRED MEDIUMS / PLACEMENTS?
ANY PREFERRED DURATION / AD SIZE?
BUDGET:
ADDITIONAL INFORMATION:
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